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CRIMINAL  TRIALS. 


PHILADELPHIA. 


ATTITUDE  OF  THE  NEWSPAPERS 
DISCUSSED  BY  JURY  REFORM 
COMMITTEE. 


QUAKER  CITY  ONE  Of*,  THE 
GREAT  PRINTING  CENTERS 
OF  THE  WORLD. 


Story  of  the  Industry  in  Franklin’s 
Town  Is  Part  of  the  Nation’s  His¬ 
tory — $20,000,000  Invested  in  the 
Business,  and  10,000  Persons  Em¬ 
ployed — City  Was  the  Home  of  the 
First  American  Paper  Mill — Big 
Business  of  Photo-Engraving. 

Recently  the  Chicago  Tribune  fea¬ 
tured  the  printing  industry  of  Chicago, 
claiming  title  as  the  greatest  printing 
center  of  the  world. 

Now  comes  the  Philadelphia  Press 
with  a  review  of  the  printing  industry 
of  Philadelphia.  For  many  reasons,  the 
history  of  printing  in  Philadelphia  is  of 
close  interest  to  every  American. 

Philadelphia  was  the  first  city  in  the 
Middle  Colonies,  says  the  Philadelphia 
Press,  to  have  a  printing  press.  This 
was  set  up  by  Bradford  not  long  after 
the  founding  of  the  city  by  William 
Penn.  It  was  on  this  press  that  Brad¬ 
ford  printed  a  sheet  almanac  in  1(587, 
which  is  generally  regarded  as  the  first 
book  published  in  Pennsylvania  or  the 
Middle  Colonies. 

New  England,  to  be  sure,  had  boasted 
presses  many  years  previous  to  the  time 
of  Bradford,  but  the  books  turned  out 
in  that  section  are  regarded  to-day  as 
valuable  more  in  the  light  of  curiosities 
than  for  their  actual  worth. 

The  first  Bible  to  be  printed  in  this 
country  in  English  and  in  another  lan¬ 
guage  were  Philadelphia  products.  .\it- 
ken  published  the  first  English  Bible  in 
1782.  Sower  published  the  first  Bible  in 
German,  three  editions  of  which  ran 
prior  to  the  Bible  gotten  out  by  Aitken. 

Philadelphia  also  was  the  .\merican 
home  of  the  first  paper  mill  and  the  first 
type  foundry.  Sower  was  responsible 
for  the  latter  and  Rittenhouse  for  the 
former. 

KET.MNS  IMPORTANCE. 

To-day  Philadelphia  is  one  of  the 
most  important  publishing  cities  in  the 
country.  That  it  is  not  the  most  impor¬ 
tant  is  due  to  the  fact  that  the  country 
has  grown  so  rapidly  that  the  city  has 
not  been  able  to  handle  the  growing 
trade  that  it  once  monopolized.  For 
years  Philadelphia  turned  out  practically 
all  of  the  Bibles  that  were  used  in  the 
country. 

Carey  followed  ,\itken  as  the  most 
important  publisher  of  the  Scriptures. 
Two  hundred  thousand  copies  of  his 
book  are  estimated  to  have  been  sold. 
This  book  contained  more  than  500 
pages.  Carey — for  electrotyping  or 
stereotyping  was  unknown  in  his  day — 
left  the  types  for  the  pages  standing  in 
order  to  have  the  means  at  hand  to  print 
as  economically  as  possible. 

From  these  small  beginnings  have 
sprung  the  present  printing  and  publish¬ 
ing  business  in  this  city,  which  represent 
an  invested  capital  of  more  than  $20,- 
000,000.  The  aggregate  yearly  output  of 
the  printers  of  Philadelphia  approxi¬ 
mates  a  sum  practically  equal  to  the  cap¬ 
italization  of  the  various  concerns  that 
(Continued  on  page  3.) 


ROBERT  MAVERICK, 


WHO  KKIKNTLV  PURCHASED  A  CONTROLLING  INTEREST  IN  THE  SAN  ANTONIO 
KXI’RKSS,  THE  SFCO.ND  OLDEST  DAILY  NEWSPAPER  IN  TEXAS. 


NEWSPAPER  PASSES, 


NEW  NASHVILLE  DAILY, 


Ohio  to  Take  Lead  in  Matter  of  Iden¬ 
tification  Badges. 

A  bill  providing  for  the  creation  of  a 
State  newspaper  pass,  to  be  issued  to 
men  on  the  staffs  of  all  the  newspapers 
in  Ohio  as  a  means  of  identification,  will 
be  introduced  in  the  State  Legislature 
by  Representative  .\rthur  M.  Spiegel,  of 
Cincinnati. 

At  the  convention  of  the  National 
■Association  of  Newspaper  Men,  held  in 
Mew  Orleans  last  February,  a  resolution 
was  adopted  for  State  newspaper 
badges.  It  was  decided  to  take  up  the 
matter  by  States,  and  Ohio  will  take  the 
'ead  in  the  matter.  It  is  intended  to  use 
a  form  similar  to  those  used  in  railroad 
passes  a  few  years  ago.  .\  photograph 
of  the  holder  and  his  credentials  will 
be  inclosed  in  a  leather  case,  on  which 
his  State  seal  will  he  impressed. 


Stock  Company  Organized  with  $100,- 
000  to  Launch  Paper. 

.\t  a  meeting  held  in  Nashville,  Tenn., 
last  week,  a  stock  company  was  organ¬ 
ized  with  a  capital  stock  of  $100,000  to 
publish  a  new  daily.  One  hundred  men 
from  various  sections  of  the  State,  it  is 
said,  have  subscribed  $100,000,  to  be 
paid  in  at  once  in  cash. 

It  is  reported  that  Col.  Charles  S. 
Slack,  formerly  of  the  Nashville  Amer¬ 
ican,  and  J.  W.  Reid,  editor  of  the  Will¬ 
iamsport  County  News,  will  be  in  edi¬ 
torial  charge. 

The  plant  of  the  defunct  Knoxville 
World  has  been  purchased  and  will  be 
moved  to  Nashville. 


German  Paper  Changes  Hands. 

The  Spokane  German  Publishing  Co. 
has  purchased  the  Washington  Post, 
published  by  Otto  Juckeland.  John  G. 
F.  Hieber  is  president  of  the  corpora¬ 
tion.  The  new  company  plans  to  en¬ 
large  the  plant  and  paper  and  will  add 
a  niimher  of  new  and  attractive  features, 
aiming  to  make  it  one  of  the  strong  for¬ 
eign  language  newspapers  of  the  country. 


Publishers  Burned  Out. 

The  plant  of  the  Munroe  Publishing 
Co.,  of  24-26  Vandewater  street.  New 
York  City,  was  completely  destroyed  by 
fire  early  Tuesday  morning.  The  dam¬ 
age  is  estimated  at  $100,000. 


Wrecked  by  Fire  and  Water. 

The  plant  of  the  Cumberland  (  Md.) 
Evening  Times  was  wrecked  by  fire  and 
water  last  Monday.  The  blaze  started 
in  the  furnace  room.  The  loss  is  cov¬ 
ered  by  insurance. 
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SAN  ANTONIO  EXPRESS.  editor  of  the  Galveston  News.  John  P. 

-  j  Smart,  l-V'  Xassau  street,  N’ew  York, 

New  Company  Headed  by  Robert  will  continue  as  the  Eastern  reprcsen- 
Maverick  Now  in  Control.  j  tative  of  The  Express. 


RECEIVER’S  REPORT. 


(Special  to  The  Editor  and  Publisher.)  | 

San  Antonio,  Tex,,  Dec.  27. — The  j 

San  Antonio  Express,  the  second  old- '  _  _ - 

est  daily  newspaper  in  Texas,  has  passed  ;  Star  Publishing  Company  Papers  Earn 
to  new  owners.  Mrs.  Isabel  Bonsai'  $18,110.67  Month  of  November. 
Grice  Russell  disposing  of  the  controll-  j  Xhe  report  of  the  operations  of  the 
ing  interest  to  Robert  Maverick,  Frank  |  Star  Publishing  Co.,  of  Indianapolis,  for 
G.  Huntress,  Jr.,  and  C.  V.  Holland.  |  the  month  of  Xovember  last  was  tiled 


The  total  consideration  was  on  a  basis 
of  $t)'K).000.  Mrs.  Russell  is  the  widow 
of  Frank  Grice,  founder  of  the  paper. 

It  was  Mrs.  Russell’s  ambition  that 
Frank  Grice,  Jr.,  the  only  son,  should 
have  succeeded  his  father  in  the  own¬ 
ership  and  management  of  the  paper. 

Several  months  ago  Young  Grice,  then 
barely  past  his  majority,  was  killed  in 
an  automobile  accident.  Prostrated  by 
this  calamity,  Mrs.  Grice,  who  was 
president  of  the  corporation,  did  not 
feel  equal  to  its  direction  any  longer 
and  disposed  of  her  interest. 

The  capital  stock  of  the  Express  Pub¬ 
lishing  Co.  is  only  $100,000,  but  the 
stock  sold  for  six  to  one,  believed  to  be 
as  high  a  price  as  newspaper  stock  ever 
sold  for  in  the  United  States.  The  pur¬ 
chasers  are  all  residents  of  San  An¬ 
tonio  of  many  years’  standing. 

Mr.  Maverick,  who  was  elected  presi¬ 
dent  of  the  company,  to  succeed  Mrs. 

Russell,  is  believed  to  be  one  of  the 
youngest  men  in  the  United  States  to 
occupy  a  like  responsible  position,  being 
only  thirty  years  of  age.  Mr.  Maverick 
comes  of  one  of  the  most  distinguished 
families  of  Texas,  his  forefathers  be¬ 
ing  pioneers  and  history  makers  of  the 
republic.  By  Mr.  Maverick  acquiring 
the  controlling  interest  the  Daily  Ex¬ 
press  is  kept  in  the  family  of  the  late  1  New  York  Organizations  Plan 


by  Receiver  George  C.  Hitt  last  week. 
The  gross  earnings  of  the  Indianapo  is 
Star  were  $tJ7,7l;5.4.'>;  operating  ex¬ 
penses,  $o7,189.u.‘) ;  net  earnings,  $!<•.- 
524.40.  The  gross  earnings  of  the 
Muncie  Star  were  $ir),.‘ln4.G8;  operating 
expenses,  SlE-'Ilu.-VI;  net  earnings,  $3.- 
9^9.15.  '1  he  gross  earnings  of  the  Terre 
Haute  Star  were  815,819.70;  operating 
expenses,  812,8n8.ol  ;  net  earnings,  $3,- 
011.75. 

The  total  earnings  of  the  three  papers 
were  $17,525.30,  to  which  is  added  inter¬ 
est  receipts  of  $585.37,  making  total 
earnings  $18,110.07.  .\gainst  his  amount 
the  following  items  were  charged :  Re¬ 
ceivership  expenses,  $25o;  interest  on 
bonds  and  past  due  coupons,  $2,802. 09 ; 
interest  on  demand  note,  $1,103.20; 
taxes,  $565.27 ;  total  charges,  $4,720.50 
The  surpltis  for  the  month,  after  mak¬ 
ing  provision  for  the  foregoing  charges, 
was  $1.3,390.11. 

The  assets  of  the  company  on  Xovem¬ 
ber  30,  1910,  amounted  to  $540,991.66; 
liabilities,  $932,.509.37.  Xo  account  is 
taken,  however,  of  franchises  and  good 
will  under  assets,  nor  of  the  outstanding 
capital  stock  under  liabilities. 


EMPLOYING  PRINTERS. 


Frank  Grice,  founder  of  the  paper.  Mr. 
Maverick  married  Laura,  the  eldest 
daughter  of  Mr.  Grice. 

From  route  boy  to  be  vice-president 
and  executive  head  of  The  San  Antonio 
Daily  Express  is  the  record  of  Frank 
G.  Huntress,  Jr.,  who  has  been  elected 
to  that  position  by  the  newly  elected 
board  of  directors,  Mr.  Huntress  has 
also  acquired  a  substantial  interest  in 
the  paper  he  has  helped  to  build  up. 

Twenty-six  years  ago  Mr.  Huntress 
began  to  carry  a  route  on  The  Express. 
From  that  position  he  entered  the  busi¬ 
ness  office  and  became  bookkeeper,  cir¬ 
culation  manager,  advertising  manager 
and  then  business  manager.  His  new 
title  carries  with  it  also  the  position  of 
general  manager. 


Central  Conference  Body. 

A  movement  has  been  launched  in 
Xew  York  to  form  a  central  body  of 
employing  printers  for  the  purpose  of 
touching  "on  matters  for  the  good  of  the 
trade.’’  The  membership  will  include 
the  Printers'  League,  the  Tvpothetae  of 
the  City  of  Xew  York,  the  Printers’ 
Board  of  Trade  and  the  Master  Print¬ 
ers’  .Xssociation.  Representatives  of 
these  bodies  will  meet  Jan.  6  to  discuss 
the  movement. 

It  is  said  that  the  central  body,  if 
formed,  will  not  interfere  with  the  au¬ 
tonomy  of  the  four  organizations 
named.  The  Printers’  League  i^  com¬ 
mitted  to  a  closed  shop.  The  others,  it 
is  understood,  are  not  committed  in 


C.  V.  Holland,  formerly  assistant  a")’  "ay-  A  majority  of  their  members 
business  manager  and  one  of  the  oldest  '  have  open  shops,  but  a  number  of  in¬ 
employes  of  the  paper,  has  been  elected  !  dividual  members  recognize  the  closed 

secretary  of  the  company.  The  policy  ,  shop.  ■ _ 

of  The  Express  will  not  be  changed  in 
any  way.  John  S.  Lunsford,  city  edi-  | 

tor  of  The  Star,  St.  Louis.  Mo.,  has  :  James  A.  Sperry,  the  former  publisher 
been  named  as  managing  editor.  He  |  of  the  Brooklyn  Times,  who  retired  re¬ 
succeeds  George  McQuaid.  who  resigned  1  cently,  will  be  tendered  two  dinners  by 
several  weeks  ago  to  become  managing  his  friends  in  the  near  future.  One  will 

be  given  by  the  Hanna  Club  on  Jan.  28. 
and  the  other  by  the  Xew  York  Pub¬ 
lishers’  .Association,  of  which  Mr. 
Sperry  was  at  one  time  president,  at  a 
date  to  be  named  later.  Since  his  re¬ 
tirement  Mr.  Sperry  has  made  his  home 
in  Connecticut. 


The  Pittsburg 
Press 
LARGEST 

D»11t  aikil  SttikdAX 

.CIRCULATION 
ilN  PITTSBURG 


Fmigii  Advwtiting  RepraMittativM 
L  K  KLEIN  JOHN  GLASS 

|■ct^o«al■u■Towcr.N.Y.  People*  Gm  BM(.,CU(ato 


Comment  on  Copy. 

The  first  of  the  round  table  talks  on 
advertising,  planned  by  the  Fort  Worth 
(Tex.)  Ad.  Men’s  Club,  was  held  last 
Thursday  night.  .Advertising  copy  pre¬ 
pared  by  the  larger  city  advertisers  was 
subjected  to  honest  criticism  and  ideas 
were  exchanged  concerning  the  fitness 
or  unfitness  of  the  copy.  Other  meet¬ 
ings  of  a  like  nature  will  be  held  the 
fourth  week  of  each  month. 


PROPOSE  CATHOLIC  DAILY. 


I  Brooklyn  Alumni  Sociality  Plan  De- 
j  nominational  Newepaper. 

j  Believing  that  there  is  a  need  for  Ro¬ 
man  Catholic  newspapers,  the  members 
'of  the  ,\lumni  Sodality  of  the  Jesuit 
College  of  Brooklyn  plan  to  call  a'mass 
I  meeting  of  the  Catholic  residents  of 
Brooklyn  in  the  near  future  for  the  pur¬ 
pose  of  founding  a  daily.  .-X.  committee 
is  now  busily  at  work  on  a  plan  to 
arouse  the  interest  of  the  Catholics  of 
the  borough. 

The  announcement  was  made  Sunday 
by  the  Rev.  J.  F.  X.  O’Connor,  S.  J.. 
director  of  the  sodality  and  president  of 
the  college.  It  will  be  sold  at  one  cent 
a  copy,  and  editions  may  also  be  pub¬ 
lished  in  Italian,  German,  etc. 

The  newspaper,  he  says,  should  con¬ 
tain  "all  the  real  news  of  the  daily  press, 
without  the  scandalous  doings  of  every¬ 
day  life,  and  without  the  misrepsenta- 
tions  of  daily  cables,  giving  false,  dis¬ 
torted  and  concocted  news  on  questiens 
of  religion,  mora’s,  education,  the  Cath¬ 
olic  Church,  right  reading,  plays,  etc.  It 
will  publish  general  news,  cable  news, 
marine,  financial,  political  and  social 
news,  the  same  as  other  papers.’’ 


j  DOCTORS  SHOULD  ADVERTISE. 

I  Chicago  Physician  Create*  Stir  in  Ad¬ 
dress  to  Texas  Practitioners. 

“The  one  great  way  of  educating  the 
people  in  the  proper  manner,  of  creat¬ 
ing  public  sentiment  that  will  further 
the  interests  of  our  profession  as  well 
as  any  other  class  of  men.  is  through 
the  press— both  newspapers  and  maga¬ 
zines.’’ 

This  was  the  keynote  of  an  address 
delivered  before  the  Bexar  County 
Medical  Society  at  San  .\ntonio,  Tex., 
recently,  by  Dr.  C.  C.  X’oung,  of  Chi¬ 
cago.  The  declaration  created  a  stir 
among  the  physicians  present. 

Continuing.  Dr.  Young  said  he  was 
unable  to  understand  why  doctors 
should  not  write  for  newspapers  as  well 
as  any  other  citizens,  without  calling 
down  on  their  heads  the  adverse  criti¬ 
cism  of  their  fellows,  and  that  this  was 
the  one  way  of  educating  the  people  so 
that  they  would  be  able  to  guard  against 
charlatans  and  quacks.  He  a.-ked  why 
should  not  the  doctor  advertise  as  docs 
any  other  professional  man,  if  he  faith¬ 
fully  represented  his  ability  and  ejuip- 
ment  ? 


Pennsylvania  Editors  to  Meet. 

Crombie  .\lltn.  president  of  the  XX’est- 
ern  Tennsylvania  .Xssociated  Dailies,  and 
editor  of  the  Greensburg  Tribune  and 
Press,  has  called  a  meeting  of  the  asso¬ 
ciation  to  be  held  in  the  State  capital 
Jan.  21,  1911,  at  10  a.  m.  .Xll  publish¬ 
ers  of  Pennsylvania  are  cordially  in¬ 
vited.  .-X  large  attendance  is  requested 
to  take  united  action  on  several  matters 
of  immense  interest  to  publishers.  The  , 
Pennsylvania  State  Editorial  .-Xssocia-  \ 
tion  will  also  meet  at  the  same  time  and 
place 


Opens  Chicago  Branch. 

The  Hall-T.aylor  Co.,  advertising  \ 
agents,  of  Milwaukee,  has  opened  an 
office  at  337  Marquette  building,  Chi-  i 
cago.  During  the  last  two  years  this : 
firm’s  Chicago  business  has  increased  j 
to  such  an  extent  as  to  make  the  estab-  [ 
li'hment  of  a  branch  in  Chicago  imper-  i 
ative  H.  C.  XVinchell,  formerly  with 
Lord  &  Thomas,  and  the  Campbell  Co., 
of  Chicago,  has  charge  of  the  new 
office. 


DAYTON  JOURNAL  SOLO. 

New  Owner  is  E.  G.  Burkam,  Formerly 
I  Editor  of  Columbus  (O.)  Dispatch. 

The  ownership  of  the  Dayton  (O.) 
Journal  changed  hands  last  week,  the 
interest  of  G.  A.  McClellan  having  been 
purchased  by  E.  G.  Burkam,  for  some 
time  editor  in  chief  of  the  Columbus 
(O.)  Despatch.  Mr.  McClellan  has  not 
announced  his  plans,  but  it  is  under¬ 
stood  he  will  go  abroad  for  a  rest  of 
several  months. 

Mr.  McClellan  secured  control  of  the 
Journal  three  years  ago,  going  to  Day- 
ton  from  Indianapolis,  where  he 
achieved  success  as  general  manager  of 
the  Star  League  of  Xewspapers.  Since 
the  time  Mr.  McClellan  took  hold  of 
the  paper,  the  Journal  has  made  rapid 
progress  and  is  now  considered  a  splen¬ 
did  property.  It  has  recently  moved 
into  a  new  home,  built  especially  for  its 
use,  and  the  plant  is  equipped  through¬ 
out  with  modern  and  up-to-date  ma¬ 
chinery.  It  is  said  that  in  the  past  three 
years  the  Journal  has  more  than  doubled 
its  paid  circulation  and  gained  nearly 
150  per  cent,  in  advertising. 

Mr.  Burkam,  the  new  owner  of  the 
Journal,  is  a  newspaper  man  of  wide 
experience.  He  was  at  the  head  of  the 
\\  heeling  Intelligencer  and  later  became 
managing  editor  of  the  Times-Star,  of 
Cincinnati.  His  success  in  building  up 
the  Columbus  Dispatch  is  well  known, 
having  under  his  management  become 
one  of  the  best  newspaper  properties  in 
Ohio. 

NATIONAL  PRESS  CLUB. 


\rthur  J.  Dodge  Elected  President  at 
Annual  Meeting  Tuesday. 

The  National  Press  Club,  of  Wash¬ 
ington,  D.  C.,  elected  the  following  offi¬ 
cers  last  Tuesday; 

President,  Arthur  J.  Dodge,  of  The 
Minneapolis  Tribune;  Vice-President, 
brederic  J.  Haskin,  of  the  Haskin  Syn¬ 
dicate  ;  Secretary,  Ralph  Graves,  of  The 
Washington  Post;  Treasurer,  G.  A. 
L\-on.  Jr.,  of  The  Washington  Star; 
Financial  Secretary,  Arthur  C.  Johnson, 
of  The  Rocky  Mountain  News,  of  Den¬ 
ver.  Governors — Frank  B.  Lord,  of  The 
Philadelphia  Evening  Bulletin,  and  John 
P.  Gavit.  chief  of  the  Washington  staff 
of  The  Associated  Press. 

Will  Discloses  Editor’s  Romance. 

A  romance  was  disclosed  following 
the  death  last  week  of  Thomas  Dudley 
Wells,  for  many  years  an  editor  of  the 
Hartford  (Conn.)  Times.  His  friends 
believed  that  he  was  a  confirmed  bach¬ 
elor  and  never  suspected  that  he  had 
matrimonial  intentions.  His  will  leaves 
$10,000  to  Miss  Emma  J.  Winchester,  of 
Hartford,  “to  whom  I  am  engaged  to  be 
married,  and  who  has  been  a  great  joy 
and  comfort  to  me.’’  She  also  gets  all 
his  books,  worth  $2,000. 


The  Dickson  City  (Pa.)  Budget  is 
the  name  of  a  new  weekly. 


Did  You  Ever 

hike  miles  and  spend  dollars  ol  your 
scant  and  hard  earned  money  in  answer¬ 
ing  an  advertisement  to  find  it  a  delusion 
and  a  snare,  that  the  advertisement  was 
not  what  it  appeared  to  be  ?  To  protect 
its  advertisers  and  readers  (rom  such 
advertisements.  The  New  York  Times 
makes  an  earnest  and  diligent  eilort  to 
exclude  irom  its  columns  advertisements 
of  a  questionable  character  and  those 
that  decoy  and  deceive. 
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PHILADELPHIA. 

(Continued  from  page  1.) 

;iro  interested  in  this  industry.  These 
iMiicerns  employ  nearly  lO.OdO  persons, 
who  receive  in  yearly  wages  practically 

Trom  these  facts  it  is  evident  to  c^’en 
the  most  casual  observer  and  thinker 
that  the  magnitude  of  the  present  in¬ 
dustry  is  something  that  the  city  can 
well  be  proud  of.  He  also  must  ac¬ 
knowledge  that  the  growth  of  the  print¬ 
ing  and  publishing  business  is  a  matter 
of  no  small  wonder  and  tlmt  its  impor¬ 
tance  to  the  city  can  scarcely  be  over¬ 
estimated. 

The  great  i)art  of  the  Philadelphia 
public  does  not  recognize  these  facts, 
however.  The  public  knows  that  Phila¬ 
delphia  has  some  publishing  houses,  but 
few  individuals  have  ever  had  the  ex¬ 
perience  of  stepi)iiig  within  them  and  of 
seeing  for  tliemselves  what  the  making 
of  a  book  or  the'  printing  of  a  pamphlet 
means  ill  tlie  way  of  modern  machinery, 
of  skilled  labor. 

COLOR  PRINTING. 

Few  persons  realize  the  importance  oi 
tbs'  modern  inventions  that  enable  the 
publisher  to  print  in  color  and  to  en¬ 
grave  or  reproduce  the  photograph  that, 
taken  perhaps  by  flashlight  at  midnight, 
appear  in  the  morning  issues  of  the 
daily  newspaper.  Such  work  was  un¬ 
dreamed  of  in  the  early  days  of  .\itken 
and  Sower. 

Many  persons  think  only  of  Franklin 
when  the  i»rinting  industry  in  Philadel¬ 
phia  is  mentioned.  His  press  probably 
was  the  most  important  of  the  early 
Philadelphia  days.  It  was  the  one  press 
that  made  history  In  reality  it  made 
Franklin.  He  hiir>'“lf  thought  as  much, 
for  in  writing  of  his  own  epitaph  he 
styled  himself  ‘‘printer,"  signifying  to 
coming  generations  that  he  wished  to  be 
remembered  as  such. 

That  he  was  more  than  a  printer  is 
testified  to  by  the  list  of  his  publications. 
He  was  a  journalist  of  fhe  first  rank — 
the  biggest  figure  in  the  field  of  his  cen¬ 
tury.  Franklin  always  will  be  remem¬ 
bered  for  his  Poor  Richard’s  Almanac, 
which  was  the  product  of  his  clever  and 
fertile  brain  as  well  as  the  work  of  his 
hands. 

LE.\D  I.N  18th  century. 

•At  the  close  of  the  eighteenth  century 
Philadelphia  was  known  as  the  leading 
publishing  city  in  the  New  World.  Six¬ 
teen  daily  newspapers,  fifteen  weeklies 
and  twenty  other  publications  of  a  pe¬ 
riodical  nature  were  being  turned  out  at 
this  time. 

Statistics  showing  the  book  product 
are  not  available,  but  that  it  was  the 
largest  in  the  country  is  a  fact  that  every 


Wholesale  Bookbinders, 
Publishers,  Librarians, &c. 

Under  the  Title  of 

THE  BRITISH  &  COLONIAL  BOOKBINDER 


A  special  iHostrated  trade  section  will  be 
commenced  in  the  BRITISH  dt  COLO¬ 
NIAL  PRINTER  A  STATIONER  (estab- 
ished  1878}  in  the  issue  for  November  8, 
and  continued  thereafter  in  the  first  issue 
of  each  month. 

CONTRIBUTIONS  of  matter  of  interest 
to  the  trade,  news  items,  etc.,  will  be 
welcomed. 

SUBSCRIPTIONS  for  IS  issues,  eover- 
iof  a  year,  76  cents,  including  postage. 

ADVERTISEMENTS.— The  BRITISH 
A  COLONIAL  BOOKBINDER  will  form 
an  eaccllent  snedium  for  the  insertion  of 
trade  announcements,  as  its  circulation  will 
cover  not  only  users  of  bookbinding,  pub¬ 
lishers,  librarians,  etc.,  but  also  the  trade 
binding  booses  and  the  bookbinding  indus¬ 
try  in  general. 

Rates  and  free  specimen  copy  on  appli¬ 
cation  to  the  Publishers, 

W.  JOHN  STONHILL  &  CO. 

SB.  Shoo  Lana,  London,  E.  C. 
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j  NEWSPAPER  REACHES  ALL. 


Automobile  Advertiser  Declare  Daily 
Press  Covers  Field  the  Best. 

.\dvcrtising  in  a  daily  newspaper  is 
the  only  method  of  reaching  the  great 
unknown  quantity,  the  prospective  auto¬ 
mobile  buyer,  declared  James 
Braden,  advertising  manager  of  the 
Diamond  Rubber  Co..  .Xkron,  O.,  in  an 
interview  with  a  representative  of  the 
St.  Louis  Post- Dispatch,  last  week. 

“The  fact  that  only  one  man  in  many 
is  a  purchaser,  or  prospective  purchaser, 
of  an  automobile,  gives  the  advertising 
man  in  the  automobile  or  automobile 
tire  business  a  very  considerable  prob¬ 
lem  to  work  out. 

"To  reach  the  present  owner  of  a  ma¬ 
chine  is  not  so  very  difficult,  in  the 
course  of  regular  advertising  or  by  cir¬ 
cular  matter. 

“The  immense  factor  the  advertising 
man  must  reckon  with  is  the  vast  un¬ 
known  (luantity — the  man  who  has  not 
bought  a  car,  but  who  is  going  to  buy. 
His  name  is  Ifegion  and  he  lives  every¬ 
where.  He  may  he  in  a  bank  or  on  a 
farm,  but  his  name  and  address  are  not 
known.  He  may  read  the  magazines, 
but  it  is  very  much  of  a  question 
whether  he  has  so  far  progressed  to¬ 
ward  motoring  as  to  be  reading  any  of 
the  automobile  publications. 

“One  certain  thing  is.  though,  that  he 
reads  the  newspapers.  One  can  imagine 
a  man  who  does  not  read  a  daily  paper, 
hut  he  cannot  conceive  of  that  man  be¬ 
ing  the  owner  or  prospective  buyer  of  a 
car. 

‘‘In  advertising  our  tires,  we  have  kept 
constantly  in  mind  the  great  unknown 
quantity  to  which  I  have  alluded.  It  is 
our  pronounced  conclusion  that  we  can¬ 
not  afford  to  devote  a  great  part  of  our 
advertising  appropriation  exclusively  to 
the  trade  publications,  because  nearly  all 
of  their  circulation  is  within  the  trade 
or  the  list  of  present  automobile  owners. 
Similarly,  if  we  seek  to  reach  the  doc¬ 
tor  through  his  favorite  medical  jour¬ 
nal.  there  arc  some  six  or  eight  of  these 
publications  to  be  employed.  The  same 
thing  will  apply  to  the  banking  papers 
and  all  class  literature. 

“The  point  in  mind  is  that  we  must 
get  to  the  doctor,  the  banker,  the  archi¬ 
tect,  the  lawyer,  the  dentist,  the  whole¬ 
sale  merchant  and  the  retail  man,  in 
any  line  of  business,  all  at  the  same 
time,  by  the  use  of  newspapers.” 


W.  Harold  McCreary  is  the  new  edi¬ 
tor  of  the  Shippensburg  (Pa.)  Herald. 


FRANK  G.  HUNTRESS,  JR., 

WHO  HAS  BEEN  ELECTED  VICE-PRESIDENT  AND  GENER.\L  MANAGER  OF  THE  SAN 
ANTONIO  EXPRESS. 


authority  testifies  to.  Of  the  weeklie! 
one  alone  survives  to-day. 

It  now  has  a  circulation  that  would  | 
have  been  considered  wholly  impossible 
in  the  days  of  its  birth,  for  at  that  time  - 
all  the  pres.ses  in  the  country,  working  j 
at  one  time,  scarcely  could  have  produced  | 
in  a  week  the  total  circulation  that  the  | 
magazine  now  claims. 

Three  book  publishing  houses  in  Phila¬ 
delphia  are  now  over  or  close  upon  the 
road  to  the  century  mark  in  their  ex¬ 
istence.  These  houses  probably  repre-  i 
sent  what  is  most  important  in  the  pub-  ! 
lishing  interests  of  the  city.  But,  out-  | 
side  of  them,  are  certain  houses  that ' 
turn  out  nothing  but  work  of  a  special¬ 
ized  nature.  Printers  of  labels  alone, 
job  printers,  and  lithographic  printer.s 
are  all  in  this  category. 

.•Mlied  with  the  printing  trade  is  the 
manufacture  of  paper,  in  which  indus¬ 
try  at  one  time  Philadelphia  led. 

Printing  inks  can  declare  Philadelphia 
as  their  home  in  this  land,  as  can  also 
the  first  lithograph  that  was  made  in  I 
this  country. 

HALF-TONE  PLATES. 

Photo-engravings  were  developed  here 
and  Philadelphia  now  boasts  that  she 
leads  the  world  in  the  perfection  of  her ' 
half-tone  plates.  Magazines  and  publi-  j 
cations  that  are  located  in  every  part  of  i 
the  country  have  this  work  done  for  i 
them  in  this  city,  for  the  reason  that  it 
is  here  that  the  most  satisfactory  work 
is  done. 

Other  allied  industries,  notably  the 
manufacture  of  envelopes,  photography 
— for  the  first  daguerreotype  made  in 
.\merica  was  made  here — shipping  tags, 
bookbinding,  stationery,  mucilage  and 
cardboard  have  a  flourishing  existence 
in  this  city. 


Philadelphia  always  has  stood  for  the 
best  and  the  most  progressive  methods 
in  all  that  concerns  printing  and  pub¬ 
lishing.  Her  reputation  in  this  field  is 
national  and  in  some  cases  worldwide  in 
importance.  What  its  importance  is 
locally  can  be  conceived  by  thought  of 
the  large  number  of  firms,  of  employes 
and  of  the  millions  invested  in  and 
earned  by  the  publishers. 

PERIODICAL  PUBLISHERS. 


Roosevelt  to  be  Chief  Speaker  at 
Annual  Dinner,  January  6. 

The  Periodical  Publishers’  Associa¬ 
tion  of  America  will  hold  its  annual 
dinner  at  the  Waldorf-Astoria  on  the 
evening  of  January  6.  Ex-President 
Theodore  Roosevelt  will  be  the  guest  of 
honor. 

Other  speakers  will  be  Champ  Clark, 
Bishop  Charles  D.  Williams,  of  Detroit, 
and  F'rancis  E.  Henney,  of  San  F'ran- 
cisco. 

First  Benefit  a  Success. 

The  first  benefit  of  the  newly  organ¬ 
ized  Kansas  City  Press  Club,  held  at 
the  Willis  Wood  Theater  last  week, 
proved  a  great  success,  and  the  net  pro¬ 
ceeds  will  add  a  substantial  sum  to  the 
club’s  building  fund.  A  feature  of  the 
evening  was  the  appearance  of  the  .'Kn- 
nual,  a  booklet  of  fifty  pages  issued  by 
the  club.  The  production  chosen  for 
the  benefit  was  “The  Climax.”  Between 
the  first  and  second  acts  James  E.  Craig 
spoke  to  the  audience  of  the  aims  and 
objects  of  the  club. 

W.  L.  Cleaver,  for  several  years  edi¬ 
tor  of  the  Meyersdale  (Pa.)  Republi¬ 
can,  has  leased  the  Somerset  (Pa.) 
Democrat  for  several  years. 


The  Only  Way  to  Get  Into  the 
60,000  German  Homes 
of  PhUadelphia 

is  through  the  Consolidated  German 
Newspapers.  This  combination  is  al¬ 
most  a  “trust”  from  the  newspaper 
viewpoint.  It  is  a  helpful  monopoly, 
however,  as  a  low  combination  rate 
puts  you  in  touch  with  a  German 
population  equal  to  that  of  Cincinnati. 
It  is  undoubtedly  the  best  advertising 
buy  in  “The  City  of  Homes." 

The  Consolidated  German  News¬ 
papers  usually  rank  second  or  third 
in  the  Philadelphia  morning  field  in 
volume  of  advertising  carried.  This 
is  an  index  that  the  local  merchant 
thinks  well  of  the  high-class  German 
element  of  Philadelphia. 

The  following  table  shows  the  volume  of 
display  advertising  printed  in  each  of  the 
morning  newspapers  from  November  1  to 
November  30,  1910; 

First  Newspaper .  394,415  Lines 

Second  Newspaper .  338.835  “ 

GAZETTE  . 300,T»1  " 

Fourth  Newspaper .  275,746  “ 

Fifth  Newspaper .  260,840  " 

Sixth  Newspaper .  229,550  “ 

Tks  German  Gaxetta  Publishina  Co. 

PhiladsIpUa 
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HONEST  ADS. 


Sure  to  Win  in  End,  William  C.  Free¬ 
man  TelU  Poor  Richard  Club — 
Campaign  for  Higher  Stand¬ 
ards  Bearing  Fruit. 

More  than  fifty  advertising  men  at¬ 
tended  the  annual  Christmas  luncheon 
of  the  Poor  Richard  Club,  of  Philadel¬ 
phia.  last  week.  Thomas  Martindale. 
I)residcnt  of  the  organization,  presided 
as  toastmaster  and  introduced  as  the 
chief  speaker  William  C.  Freeman,  ad¬ 
vertising  manager  of  the  Xew  York 
Evening  Mail.  Mr.  Freeman's  talk- 
dealt  largely  with  the  campaign  for  hon¬ 
est  advertising,  which  he  is  conducting 
throughout  the  country  by  means  of  his 
daily  advertising  talks.  He  said  among 
other  things: 

“The  honest  ncwspai>er  will  become 
the  natural  medium  for  the  general  ad¬ 
vertiser  to  use  who  has  an  honest  article 
to  sell  to  a  public,  which  to-day  de¬ 
mands.  more  than  ever,  honest  merchan¬ 
dise  in  exchange  for  honestly  earned 
money. 

"The  thing  to  do  in  advertising  is  to 
take  the  people  into  your  confidence,  tell¬ 
ing  them  exactly  what  you  have  to  sell. 
In  the  coming  year,  the  newspaper  with 
which  I  am  connected  will  not  have  in 
its  columns  an  advertisement  which  we 
cannot  back  up. 

"The  day  has  gone  when  an  advertiser 
can  make  all  sorts  of  erroneous  state¬ 
ments  regarding  the  goods  he  wants  to 
sell  to  the  public.  The  standard  of  busi¬ 
ness  honesty  has  been  raised  measurably 
and  the  best  advertisers,  as  well  as  the 
best  newspaper  publishers,  realize  this 
fact. 

"It  was  in  Philadelphia  where  I  first 
got  my  real  insight  into  the  advertising 
business.  My  teacher  was  William  L. 
McLean,  now  the  owner  of  the  Bulletin. 

“He  grounded  into  me  certain  prin¬ 
ciples  that  I  have  never  forgotten.  Two 
of  those  principles  were:  Never  to  cut 
a  rate  and  never  to  lie  to  an  advertiser. 

“He  has  followed  those  principles 
himself  all  of  his  life,  and  he  deserves 
the  success  he  has  won — don't  you  think 
so? 

“.\ccident,  coupled  with  the  courage 
of  the  publisher  of  the  New  York  Even¬ 
ing  Mail,  has  made  me  a  spokesman  for 
what  we  all  believe  to  lie  the  right  thing 
to  do  in  business. 

“.Mter  I  got  into  the  publicity  areim — 
which  is  the  greatest  arena  in  the  world 
in  which  to  fight  and  win  battles — other 
publishers,  throughout  the  United  States, 
have  taken  on  my  services,  the  sole  of- 
ject  of  which  is  to  impress  advertisers 
and  readers  with  the  fact  that  Truth  in 
the  printed  word  is  far  mightier  than  a 
Lie — that  confidence  between  publisher 
and  reader  is  the  only  foundation  upon 
which  a  great  newspaper  can  be  builded 
— that  faith  in  the  printed  word  of  the 
advertiser  on  the  part  of  the  public  is 


the  only  foundation  upon  which  a  last¬ 
ing  business  can  be  builded. 

"Every  publisher  printing  Advertising 
I  Talks  that  do  not  mince  words  about 
the  evils  of  advertising — that  do  not 
withhold  words  of  praise  for  the  good 
in  advertising — whether  the  Talks  are 
mine  or  somebody's  else — is  a  man  of 
courage,  a  man  of  strong  convictions,  a 
man  wbo  is  willing  to  make  sacrifices. 

“Let  me  explain  what  1  mean. 

"(ireat  pressure  has  been  brought  to 
bear  on  tbe  publisher  of  the  Evening 
•Mail  to  stop  my  .Advertising  Talks.  He 
has  lieen  told  that  they  are  too  intense, 
too  frank,  that  they  create  a  doubt  in 
the  public's  mind  as  to  the  accuracy  of 
the  statements  printed  by  some  adver¬ 
tisers. 

".My  publisher  replied :  'You  have 
nothing  to  fear  if  you  tell  the  truth  in 
your  advertisements,  and  if  you  don't 
tell  the  truth,  it  is  right  that  people 
should  discredit  you  and  withhold  pa¬ 
tronage  from  you.’ 

"It  would  be  fine,  from  the  viewpoint 
of  commercialism  only,  just  to  write 
advertising  stories  with  no  purpose  in 
mind  and  no  principle  back  of  them, 
but  I  am  not  writing  that  kind  of  a 
story,  nor  am  I  thinking  of  money  re¬ 
ward  for  standing  for  a  iirinciple.  If 
what  I  am  working  for  turns  out  right, 
.".s  it  will  bacause  it  is  being  worked  on 
right  principles,  then  there  will  be  a 
reasonable  money  reward  at  the  end. 

“.At  the  present  time  the  least  of  my 
tlmughts  is  ‘How  much  money  am  I 
going  to  make  out  of  this?’ 

"The  money  that  I  receive  from  pub¬ 
lishers  for  the  stories  is  being  used  to 
employ  talented  men  who  will  go 
throughout  the  land  and  dissemin,-ite  the 
doctrine  of  honest  advertising  in  honest 
newspapers — who  will  do  all  in  their 
power  to  create  among  manufacturers 
particularly  a  de.sire  to  use  daily  news¬ 
papers  to  attain  quick  and  satisfactory 
results  in  the  sale  of  honest  products. 

"I  expect  to  live  to  see  the  absolute 
elimination  of  all  untrustworthy  adver¬ 
tisements  from  the  columns  of  all  pub¬ 
lications. 

“\Ve  have  a  long  road  to  travel  but  it 
is  a  straight  road  and  there  is  no  dan¬ 
ger  of  getting  lost.  .All  we  need  to  do 
is  to  fight  on. 

“\Ve  are  being  backed  up  by  every 
merchant  and  manufacturer  of  integrity, 
and  since  they  are  in  the  majority  the 
cause  of  righteous  advertising  must 
triumph." 

New  German  Magazine. 

The  publishers  of  Current  Literature 
will  launch  at  once  a  monthly  magazine 
printed  in  German  to  be  called  Rund- 
schat  Zweier  Welten,  or  review  of  two 
worlds.  It  will  really  be  a  German  edi¬ 
tion  of  Current  Literature,  with  the 
addition  of  a  special  department  devoted 
to  the  culture  movement  for  the  inter¬ 
change  of  thought  between  the  large 
universities  of  .America  and  Germany. 
There  will  also  he  combined  with  the 
magazine  l)er  Deutsch  A’orkaempfer 
(The  German  Pioneer),  established  sev¬ 
eral  years  ago  by  Louis  Viereck.  The 
magazine  will  be  published  in  Germany 
and  .America  simultaneously. 


Manila  Editor*  Sentenced. 

The  Supreme  Court  at  Manila,  P.  I., 
last  week  sentenced  Theodore  Kalaw, 
formerly  editor  of  the  Manila  Renaci- 
I  iniento,  to  one  year's  imprisonment  and 
a  fine  of  $'1,000,  and  Martin  Ocampo, 
formerly  manager  of  the  paper,  was 
sentenced  to  six  months’  imprisonment 
and  a  fine  of  $2,000  for  criminal  libel 
of  Commissioner  Dean  C.  Worcester. 


JOURNALISM  IN  JAPAN. 

(From  the  New  York  Sun.) 

.According  to  an  article  in  the  Oriental 
Economic  Review,  there  are  more  than 
1,800  newspapers  and  magazines  in 
Japan.  Every  town  of  10,000  or  more 
has  one  newspaper,  and  usually  two  or 
more. 

The  leading  Tokio  daily  “claims”  a 
circulation  of  180,1K.m>  copies ;  the  .Asahi 
and  the  Mainichi  of  Osaka  "claim’’  a 
daily  circulation  of  -250,000. 

Journalism  in  Japan  is  nearly  3o0 
years  old,  but  the  publication  of  news¬ 
papers  there  as  a  distinct  enterprise  is 
comparatively  recent.  Until  after  the 
middle  of  the  nineteenth  century  such 
news  sheets  as  were  published  were 
somewhat  of  the  nature  of  bulletins 
roughly  printed  from  wooden  blocks  and 
issued  at  irregular  times  by  anyone  who 
saw  fit  to  have  them  prepared. 

The  first  of  the  great  dailies  of  later 
times  was  the  Yokohama  Mainichi  Shim- 
hun,  which  made  its  first  appearance 
about  forty  years  ago.  It  was  after¬ 
ward  moved  to  Tokio,  where  it  is  still 
published  as  the  Tokio  Mainichi.  Others 
followed  soon  after  in  different  cities, 
and  the  names  of  some  of  these  publi¬ 
cations  are  as  well  known  to  the  world 
at  large  as  are  the  names  of  the  news¬ 
papers  of  F'rance  or  Germany. 

The  writer  of  the  article  quoted  notes 
that  “formerly  all  important  newspapers 
considered  it  necessary  to  have  leaders 
and  the  more  important  of  the  special 
articles  written  in  the  dignified  but  cold 
Sinico-Japanese  style  of  writing.  Now 
many  of  these  papers  do  not  consider  it 
beneath  their  dignity  to  write  their  edi¬ 
torial  articles  in  the  easy  colloquial  style 
which  even  a  schoolboy  can  understand. 
The  new-s  matter  is  entirely  in  the  popu¬ 
lar  style.” 

The  press  of  Japan  is  as  free  as  that 
of  any  other  civilized  country,  and  no 
restraint  whatever  is  placed  on  the  dis¬ 
cussion  of  public  affairs  as  long  as  there 
is  no  offense  to  public  morals  and  no 
menace  to  public  order.  The  Japanese 
press  law  of  May  IG,  1909,  reads : 

“.Article  XLI. — When  a  newspaper 
publishes  a  matter  calculated  to  disturb 
peace  and  order  or  to  impair  pub'ic 
morals,  its  publisher,  editor  and  printer 
shall  be  condemned  to  imprisonment  for 
a  period  of  six  months  or  less,  or  to  a 
fine  of  •20<)  yen  ($100)  or  less. 

“.Article  XLII. — When  a  newspaper 
publishes  a  matter  calculated  to  impair 
the  dignity  of  the  imperial  household  or 
to  change  the  form  of  government  or  to 
disturb  the  imperial  Constitution,  its 
publisher,  editor  and  printer  shall  be 
condemned  to  imprisonment  for  a  period 
of  two  years  or  less  and  to  a  fine  of  .'WI 
yen  ($150)  or  less.” 

Most  of  the  “leading  dailies”  of  Tokio 
and  Osaka  are  independent ;  that  is,  they 
have  no  definite  affiliation  w-ith  any  po¬ 
litical  party:  but  the  provincial  journals 
take  their  partisan  politics  at  about  the 
.American  temperature. 

'I  he  principal  Japanese  periodicals 
give  much  space  to  foreign  news,  and 
have  correspondents  in  all  the  great 
cities  of  the  world.  Special  prominence 
is  given  to  news  from  China,  but  with 
most  of  the  Japanese  papers  the  leading 
feature  is  their  local  news.  The  Nippo¬ 
nese  are  quite  as  curious  about  the  af¬ 
fairs  of  their  neighbors  and  fellow  towns¬ 
men  as  we  are.  They  want  “human  in¬ 
terest.”  Yellow  papers  have  or  boast 
enormous  circulation. 


Press  Club  May  Raise  Dues. 

The  Binghamton  (N.  Y.)  Press  Club 
will  hold  a  special  meeting  Friday  night 
to  consider  a  proposed  change  in  the 
club  constitution,  raising  the  dues  from 
$16  to  $20  per  year. 


KANSAS  EDITORS 


Plan  for  Big  Time  at  Annual  Meeting 
January  30  and  31. 

Alore  than  250  editors  are  expected 
to  attend  the  annual  meeting  of  the 
Kansas  State  Editorial  .Association, 
which  will  be  held  in  Topeka.  Jan.  3o 
and  31.  The  program  for  the  meeting 
is  practically  completed,  and  will  be 
made  public  with  the  next  week.  .Among 
those  who  have  been  invited  to  address 
the  editors  are  Norman  Hapgood,  ed¬ 
itor  of  Collier’s  Weekly ;  ex-Governor 
Hoch,  editor  of  the  Marion  Record,  and 
Henry  J.  .Allen,  editor  of  the  Wichita 
Daily  Beacon. 

It  is  planned  to  invite  the  members  of 
the  legislature  to  the  big  banquet  which 
will  be  tendered  to  the  editors  by  the 
Topeka  Commercial  Club  in  Masonic 
Hall,  Covers  will  be  laid  for  five  hun¬ 
dred  guests. 

'The  business  session  will  extend  over 
two  days,  and  will  be  held  at  the  rooms 
of  the  Commercial  Club.  Numerous 
prizes  will  be  given  for  competition  in 
different  kinds  of  newspaper  proficiency 
and  $150  will  be  given  in  prizes  for  the 
Iiest  writeup  of  Topeka  by  the  editors 
in  their  home  newspapers. 


Prof.  A.  S.  Hill  Dead. 

Prof.  .Adams  Sherman  Hill,  one  of 
the  founders  of  the  Associated  Press 
and  for  more  than  thirty  years  an  in- 
st-iictor  in  Harvard  College,  died  last 
Sunday  at  his  home  in  Cambridge, 
Mass.  He  was  seventy-eight  years  old. 
He  was  born  in  Boston  in  1833,  and 
graduated  from  Harvard  in  18.53  and 
from  Harvard  Law  School  in  1855.  He 
moved  to  New  A'ork  and  in  the  early 
sixties  became  a  sub-editor  on  the  New 
York  'Tribune.  During  the  Civil  War 
he  served  the  Tribune  as  Washington 
correspondent.  While  a  newspaper  cor¬ 
respondent  in  Washington  he  became 
interested  in  the  movement  to  launch 
the  .Associated  Press,  and  was  one  of 
the  founders  of  that  co-operative  news¬ 
gathering  organization.  He  became  con¬ 
nected  with  Harvard  College  in  1872. 

Plans  to  Aid  Newsboys. 

’■Mickey”  Tracey,  one  of  the  leading 
newsboys  of  Trenton,  N.  J.,  plans  to 
organize  his  associates  and  open  club 
rooms  for  them,  where  they  may  study 
and  improve  their  minds.  Rooms  will 
be  secured  in  the  central  part  of  the 
city,  and  public-spirited  citizens  will  be 
asked  to  co-operate.  .Aside  from  the 
edv'c.ational  advantages  it  is  planned  to 
add  g>-mnasium  facilities.  Banking  and 
other  accommodations  will  also  in  time 
be  added.  The  “big  brother  spirit”  will 
be  fostered  toward  the  little  chaps,  and 
an  effort  will  be  made  to  keep  the  boys 
off  the  streets  at  night. 

The  Masontown  (Pa.)  News  has  pur¬ 
chased  a  new  linotype  machine. 
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THE  EDITOR  AND  PUBLISHER. 


THE  DOUBLE  STANDARD. 

Preaching  Virtue  on  Editorial  Paget 

and  Accepting  Doubtful  Buainet* 
in  the  Advertising  Columns 
Will  Not  Pass  Unques¬ 
tioned  To-day. 

That  economic  law  will  force  every 
publisher  of  both  magazines  and  news¬ 
papers  to  safeguard  their  readers  by 
closely  scrutinizing  all  business  offered 
for  their  advertising  pages  is  the  belief 
of  a  writer  in  the  Saturday  Evening 
Post.  He  says  in  part: 

The  first  crusade  that  the  popular 
magazines  conducted  was  against  their 
own  columns ;  the  first  “muckraking” 
that  they  did  was  directed  against  ad¬ 
vertisers.  It  ought  to  interest  the  critics 
of  the  periodicals  to  learn  that  when  this 
movement  was  inaugurated  there  was  no 
reason  to  believe  that  any  circulation 
would  result  from  it,  though  there  was 
every  reason  to  know  that  there  would 
be  an  immediate  loss  of  revenue. 

At  that  time  the  attitude  of  publish¬ 
ers  toward  their  advertising  was  em¬ 
bodied  in  the  words,  “Caveat  cniptor.” 
There  was  one  man,  however,  who  did 
not  believe  that  the  whole  duty  of  a 
publisher  to  his  readers  was  comprised 
in  this  fine  old  legal  phrase.  The 
double  standard  in  publishing — preach¬ 
ing  virtue  on  the  editorial  j)ages  and 
touting  for  doubtful  and  dirty  business 
in  the  advertising  pages — outraged  his 
sense  of  decency.  Though  he  was  alone 
when  he  took  his  stand  and  the  ultimate 
success  of  his  venture  was  in  doubt,  he 
never  deviated  from  the  course  he  had 
laid  out  for  himself.  Some  of  the  busi¬ 
ness  rules  which  he  has  formulated  for 
the  running  of  his  periodical  are  worth 
quoting  here.  No  advertisement  “the 
object  of  which  is  to  deceive,  defraud 
or  in  any  way  injure  readers”  will  be 
accepted  by  this  publisher. 

“Extravagantly  worded  advertisements 
are  not  acceptable ;  nor  those  in  which 
extreme  and  exceptional  cases  are  made 
to  appear  average  and  representative. 

“Medical  or  curative  copy  of  any  kind 
whatever  is  not  acceptable. 

“Advertisements  of  alcoholic  liquors 
are  not  acceptable. 

“No  advertising  of  an  immoral  or  sug¬ 
gestive  nature  is  allowed. 

“The  word  ‘free’  must  not  be  used  un¬ 
less  the  article  is  actually  free.  A  thing 
is  not  free  if  the  reader  is  obliged  to 
perform  some  service  or  buy  some  other 
article  to  secure  it. 

“No  real  estate  advertising  is  accept¬ 
able.” 

RIGHT  KIND  OF  PROTECTION. 

\  provision  like  that  last  will  seem 
extreme,  but  it  is  a  good  e.xample  of  the 
lengths  to  which  publishers  with  a 
strong  sense  of  their  duty  to  their  read¬ 
ers  are  going  to  safeguard  them.  Much 
good  real  estate  is  undoubtedly  adver¬ 
tised,  but  it  is  obviously  impossible  for 
a  magazine  to  investigate  in  a  search¬ 
ing  and  intellgent  manner  all  the  busi- 
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ness  of  that  class  which  is  offered  to  it. 

This  policy  of  protecting  both  the  too 
trustful  reader  and  the  honest  adver¬ 
tiser,  though  it  seemed  suicidal  when  it 
was  adopted,  has  proved  profitable.  To¬ 
day  all  the  leading  popular  magazines 
and  some  of  the  leading  newspapers  are, 
to  a  less  extent,  following  in  the  foot¬ 
steps  of  the  publisher  who  blazed  the 
way.  ! 

It  is  one  of  the  anomalies  of  journal-  ; 
ism  that  many  men  who  are  high-minded  j 
and  honorable  in  their  personal  affairs,  ■ 
men  who  would  not  lend  their  editorial 
and  news  columns  to  any  cause  they  1 
thought  unworthy,  have  been  willing  to  | 
sell  their  advertising  columns  for  al¬ 
most  any  purpose.  This  double  standard 
in  journalism  is  a  survival  of  the  prac¬ 
tice  which  obtained  in  almost  all  busi¬ 
ness  twenty  years  ago,  but  it  will  not 
pass  unquestioned  to-day.  Not  national 
law,  but  an  even  stronger  power — eco¬ 
nomic  law — will  soon  force  every  man 
who  pretends  to  publish  a  decent  news¬ 
paper  to  adopt  the  rules  that  now  gov¬ 
ern  the  advertising  in  the  popular  peri¬ 
odicals.  Once  alive  to  the  situation,  the 
reader  who  bars  his  house  against  burg¬ 
lars  will  not  long  continue  to  bring 
in  through  the  front  door  the  swindlers 
who  are  trying  to  rob  him  of  savings. 
The  merchant  who  holds  to  high  stand¬ 
ards  of  honestj'  and  fairness  in  his  busi¬ 
ness,  and  who  refuses  to  have  dealings 
with  firms  of  doubtful  reputation,  will 
begin  to  scrutinize  the  company  he  is 
keeping  in  the  advertising  pages  of  the 
newspapers. 

STUDENT  AD  CLUB.  j 

- .  i 

Organized  at  University  of  Wisconsin  i 

with  Membership  of  Sixty-five. 

The  Students’  Advertising  Club,  at 
the  University  of  Wisconsin,  has  been 
organized  with  a  membership  of  C.j.  in-  1 
eluding  students  in  the  courses  in  jour-  , 
nalism,  commerce  and  agriculture.  The 
officers  are ;  President,  Edwin  P.  Kohl, 
.Marshfield ;  Vice-President,  Earl  G. 
Lake,  .Madison ;  Recording  Secretary, 
I^wis  G.  Castle,  Milwaukee;  Corre¬ 
sponding  Secretary,  Karl  Mann,  Milwau¬ 
kee;  Treasurer,  George  W.  Christie, 
Milwaukee. 

This  is  said  to  be  the  first  advertising 
club  of  students  organized  in  any 
.■\merican  university.  It  is  planned  to 
have  a  number  of  well  known  advertis¬ 
ing  men  address  the  club  in  the  course 
of  the  winter, 

Saleamen  Discuss  Advertising. 

Salesmen  of  the  Coco-Cola  Co.,  of 
.\tlanta,  Ga.,  held  a  four  days’  conven¬ 
tion  in  that  city  last  week.  The  ses¬ 
sions  were  largely  given  over  to  adver¬ 
tising  problems.  The  speakers  included 
C.  M.  P.  Wright,  of  Chicago,  one  of  the 
best  known  display  advertisers  in  the 
country ;  W.  C.  D’Arcy,  president  and 
treasurer  of  the  D’Arcy  Advertising  Co., 
of  St.  Louis,  and  S.  C.  Dobbs,  general 
sales  and  advertising  manager  of  the 
Coco-Cola  Co.  The  convention  closed 
with  an  informal  dinner  at  the  home 
of  Mr.  Dobbs. 

Entertained  Advertisers. 

The  Milwaukee  Press  Club  recently 
entertained  the  members  of  the  Adver¬ 
tisers’  Club  at  a  reception  in  the  club 
rooms.  Addresses  Vvere  made  by  Will¬ 
iam  George  Bruce,  W.  H.  Reese,  Father 
Copus,  S.  J.,  A.  M.  Candee,  Guy  F. 
Gregg  and  S.  Y.  Gillan.  Music  was 
furnished  by  the  Press  Club  quartette. 

J.  J.  Jordan,  one  of  the  best  known 
newspaper  men  in  Fargo,  N.  D.,  will 
start  a  new  weekly  in  that  city  called 
the  Fargo  Blade.  It  will  be  Republican. 


The  Prizewinners 

in  our 

Linotype  Ad.Work  Contest 

which  closed  November  30,  1910,  will  be 

announced  in  the  January  issue  - 

of  The  Linotype  Bulletin,  to  be 
mailed  about  January  12. 

174  Specimen  Ads.  were  sub- 
mitted  in  the  contest. 

1,500  IN  CASH  oML 

and  Three  Duplex  Equipments 

will  be  distributed  among  the  — 

9  winning  offices.  In  addition,  - 

15  Certificates  of  Honorable  Mention 

have  been  awarded  by  the  judges  to  the  five 
ads.  in  each  of  the  three  classes  next  in  order 
of  merit. 
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NEWSPAPER  NIGHT 


YELLOW  JOURNALISM 


Observed  by  Boston  Boot  and  Shoe  Attacked  in  Sermon  by  the  President 
Club  Last  Week.  of  Brown  University. 


Newspaper  night  was  celebrated  by 
the  Boston  Boot  and  Shoe  Club  at  the 
Hotel  Somerset  last  week.  It  was  pro¬ 
nounced  by  President  Alfred  W.  Dono¬ 
van  one  of  the  most  interesting  and 
profitable  affairs  in  the  history  of  the 
club. 

The  guests  included :  Robert  Lincoln 
O’Brien,  editor  of  the  Boston  Herald ; 
Russell  R.  Whitman,  publisher  of  the 
.‘\merican ;  Archibald  McLellan,  repre¬ 
senting  the  Christian  Science  Monitor; 
John  H.  Fahey,  formerly  editor  of  the 
Traveler,  and  Herbert  O.  Underwood, 
editor  of  the  Advertiser  and  Record. 
President  Donovan  expressed  regret  at 
the  unavoidable  absence  of  William  D. 
Sullivan,  city  editor  of  the  Globe. 

Guests  from  outside  the  local  news¬ 
paper  field  included  Albert  Plummer,  a 
well-known  shoe  trade  journalist;  W.  J. 
Barry,  editor  of  the  Rockland  Standard ; 
Dudley  M.  Holman,  private  secretary  to 
Governor-elect  Foss,  and  George  W. 
Coleman,  president  of  the  Pilgrim  Pub¬ 
licity  Association. 


In  a  sermon  at  .Arlington  Street 
Church,  Boston,  recently  the  Rev.  Dr. 
William  H.  P.  Faunce,  president  of 
Brown  University,  arraigned  yellow 
journalism.  He  declared  that  it  was  not 
that  the  yellow  journals  falsify,  but  that 
they  persist  in  the  distorting  of  facts  so 
that  an  ordinary  bit  of  news  would 
thrill  the  readers. 

He  scored  their  manner  of  presenting 
the  life  and  deeds  of  a  pugilist  as  though 
he  were  the  greatest  man  in  the  world, 
and  told  of  reading  one  paper  that  gave 
but  ten  lines  to  the  life  of  a  late  famous 
educator,  while  it  gave  two  columns  to 
the  death  of  a  race  horse. 

Joins  New  Ad  Firm. 

L.  Blumenstock,  for  the  past  eight 
years  and  a  half  advertising  director  of 
the  Stix,  Baer  &  Fuller  Dry  Goods  Co., 
of  St.  Lo’iis,  will  sever  his  connection 
with  the  firm  Jan.  1  and  will  devote  his 
entire  time  to  Blumenstock  Bros.’  Ad¬ 
vertising  Agency,  which  was  established 
a  year  ago. 
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“SAM”  BLYTHE. 


He  GeU  a  Write-Up  in  Comic  Weekly, 
Wherein  it  la  Said  He  Knows 
“Who’s  Why— and  Why” 
in  Washington,  and  Gets 
Writing. 

(From  Judge.) 

Blythe,  Samuel  G. — The  champion 
heavy-weight,  knock-out  litterateur  of 
the  United  States  League  is  Samuel  G. 
Blythe,  of  Washington,  D.  C.  He  can 
lam  out  more  three-bagger  checks  than 
anybody  this  side  of  .African  game 
trails.  He  and  Archie  Butt  are  the 
.ndexes  from  Washington’s  Blue  Book 
and  Who’s  Who.  Blythe  knows  more 
who’s  whoers  than  anybody  between 
Biltmore  and  the  Red  River  of  the 
North.  Washington  newspaper  men 
say  that  Blythe  has  the  best  trained 
typewriter  in  captivity ;  they  swear  that 
!t  is  a  ball-bearing,  self-feeding,  heat 
and  cold  adjusted  mill  that  grinds 
steadily  on  without  human  intervention. 
The  operator  touches  a  spring,  goes  off 
to  a  club  meeting,  delivers  a  speech, 
tells  three  hundred  funny  stories,  and 
the  manuscript  is  typed,  sealed  and 
ready  to  be  mailed  to  the  Saturday 
Evening  Post.  That  is  the  only  way  it 
can  be  explained,  for  no  one  in  Wash¬ 
ington  has  ever  caught  him  at  work. 
In  the  last  seven  years  Blythe  has 
missed  only  one  social  or  club  meeting 
in  the  environs  of  Pennsylvania  avenue, 
and  that  was  last  summer  when  he  was 
bagging  big  game  with  Collector  Will¬ 
iam  Loeb  in  Montana,  and  then  sent  a 
night-rate  telegram  of  condolence.  He 
can  sit  around  a  campfire  in  Montana, 
with  a  pad  of  paper  on  his  knee,  and  bag 
enough  big  game — stories — to  keep  the 
phalanx  of  Washington  pamphleteers 
and  politicians  gasping  till  heavy  under¬ 
wear  weather  comes.  .As  a  big  chief 
of  the  Gridiron  Club,  at  the  annual  ban¬ 
quet  he  supplies  the  thighslapping  for 
Washington’s  great  Brotherhood  of  Top 
Hats.  He  wears  Washington’s  clever 
conversationalist’s  belt — and  has  plenty 
of  room  for  it.  But  when  he  gets  up 
it  looks  as  though  company  had  come. 
Bom  in  Geneseo,  N.  Y.,  he  got  to  Buf¬ 
falo  just  as  quick  as  he  could,  and  on 
the  Express.  Pretty  soon  he  packed 
up  his  belongings,  doubling  up  his  ties 
and  putting  them  in  his  dress  hat  box, 
and  set  sail  for  Capitol  Hill.  Now  he 
is  the  Saturday  Evening  Post's  Wash¬ 
ington  war  correspondent,  and  keeps 

Ch  e  ning  .10  ieouism. 
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the  secretary  of  that  concern  busy  writ¬ 
ing  him  checks.  The  secretary  can  only 
take  a  vacation  when  Blythe  is  hunting 
with  Loeb  or  fishing  with  Bob  Davis, 
playwright  and  champion  Gatling-gun 
rejecter  of  Munsey's  manuscripts. 
Blythe  does  that  weekly  “Who’s  Who — 
and  Why’’  page,  where  you  have  to  read 
the  first  column  to  find  out  whom  he  is 
talking  about.  Nothing  ever  happens  in 
thirteen-inch  gun  distance  of  the  Wil¬ 
lard  without  Samuel  G.  knowing  it.  He 
hears  every  pin  drop  on  Capitol  Hill, 
and  the  way  he  can  burn  up  words  tell 
ing  all  the  details  of  how  that  pin  hap¬ 
pened  to  fall  and  what  it  sounded  like 
makes  Sir  Walter  Scott  a  telegram 
writer,  and  brings  him  in  a  check  for  a 
new  suit  of  clothes  and  the  first  instal¬ 
ment  on  a  six-cylinder.  Every  time 
one  of  his  manuscripts  comes  into  a 
magazine  office  an  editorial  groan  goes 
up  like  the  starting  of  a  Cottrell  press. 
His  typewriting  makes  Horace  Greeley's 
hand  look  like  an  inscription  chiseled 
over  the  door  of  a  Carnegie  Free  Public 
Library.  If  he  should  write  on  his  ma¬ 
chine  our  old  copybook  favorite,  “Hon¬ 
esty  Is  the  Best  Policy,”  you  would  read 
it  the  first  time  as  “Grafters  Don’t  Need 
Insurance.”  But  it  gets  him  such  big 
money  that  most  writers  would  draw  a 
nonth’s  salary  and  retire. 


CAPPER  PUBLICATIONS. 


Changes  Anonunced  in  Advertising 
Offices  Both  East  and  West. 

.Arthur  Capper  announces  the  follow¬ 
ing  changes  in  the  advertising  depart¬ 
ment  of  the  Capper  publications ; 

Justin  E.  Brown,  for  several  years 
manager  of  the  Chicago  office,  has  been 
made  advertising  manager  of  the  Mis¬ 
souri  Valley  Farmer,  with  headquarters 
at  Topeka. 

J.  C.  Fealy,  who  has  been  in  charge 
of  the  New  York  office  for  the  past  few 
years,  is  transferred  to  Chicago. 

W.  T.  Laing,  manager  of  the  Omaha 
office,  has  been  transferred  to  the  New 
York  office. 


Win  Broomball  Game. 

The  Des  Moines  Press  Club  defeated 
the  City  Hall  team  last  week  in  the 
first  game  of  broomball  ever  played  in 
the  city.  The  score  was  4  to  0.  The 
game  is  somewhat  similar  to  hockey  and 
is  played  on  roller  skates.  E.  F.  La 
Salle  captained  the  Press  Club  team. 


Fined  for  Uning  Non-Union  Badges. 

Typographical  Union  No.  6,  of  New 
York,  has  been  fined  $50  by  the  Central 
Federated  Union  on  the  charge  that  Big 
Six  used  non-union-made  badges  at  its 
annual  ball  on  Nov.  28.  The  charge 
was  made  by  the  Badge,  Banner  and  Re¬ 
galia  Makers’  Union. 


Dallas  Press  Club  Operetta. 

“Zou-Boo-Boo”  is  the  name  of  an 
operetta  to  be  presented  by  the  Dallas 
Press  Club  minstrels  as  the  finale  of  the 
annual  entertainment  of  the  organiza¬ 
tion  which  will  be  given  at  the  Dallas 
Opera  House  Jan.  12.  Rehearsals  are 
now  actively  under  way. 


Risid  examination  of  circulation  com¬ 
pleted  by  the  Association  of  American 
Advertisers,  Oct.  3,  1910. 


JOHN  W.  CAMPSIE.  Bntiocti  Msasicr 
Cbas.  H.  Eddy,  Foreign  Representative. 
New  York  Office,  1  Madison  Avenue. 
Chicago  Office,  150  Michigan  Avenue 
(Robert  J.  Virtue,  Manager). 


Ethridge  Company  Increases  Staff. 

A.  Rowden  King  and  J.  L.  Brooks 
have  been  added  to  the  force  of  outside 
representatives  of  the  Ethridge  Co., 
New  York.  Mr.  King  is  devoting  his 
work  to  the  Boston  and  New  England 
field  and  Mr.  Brooks  to  Philadelphia. 


J.  Y.  Wheeler  has  purchased  the 
Wynne  wood  (Okla.)  New  Era. 


AN  INTELLECTUAL  CORPSE. 


Educator  Thus  Characterizes  Person 
Who  Does  Not  Read  Papers. 

"If  it  were  in  my  power  I  would  flunk 
every  student  in  my  power  who  showed 
by  his  work  that  he  did  not  read  the 
daily  newspapers,”  said  Prof.  Edwar.'l 
MacMahon,  of  the  Llniversity  of  Wash¬ 
ington,  to  one  of  his  classes  recently. 

"Nothing  shows  so  much  whether  or 
not  a  man  is  alive  or  dead  as  his  news¬ 
paper  reading,”  continued  Mr.  MacMa¬ 
hon.  “Intellectually,  he  is  a  corpse  if 
he  doesn’t  keep  up  with  the  papers.” 
Mr.  MacMahon  was  commenting  upon 
the  ignorance  displayed  by  members  of 
a  class  in  history,  as  to  the  present  elec¬ 
tions  in  Great  Britain. 


CHANGES  IN  INTEREST. 

The  International  Falls  (Minn.)  Press 
has  changed  hands,  George  P.  Watson 
becoming  the  owner. 


The  lease  of  the  Walthill  (la.)  Times 
has  been  taken  over  by  the  Commercial 
Club  of  Walthill. 


The  firm  of  Moore  &  Bloodnorth. 
joint  owners  and  editors  of  the  Clay 
County  (Ark.)  Republican,  has  been 
dissolved  by  mutual  consent.  C.  T. 
Bloodnorth  will  continue  the  publica¬ 
tion  of  the  paper. 


The  Gonzales  (Tex.)  Counselor,  a 
weekly  published  by  J.  W.  Burton,  has 
been  moved  to  Waco,  and  the  first  num¬ 
ber  will  be  issued  from  the  new  location 
in  January. 


The  Oakland  (la.)  Acorn  has  changed 
hands.  Ihe  new  publishers  are  .A.  B. 
Paul  and  E.  P.  Harrison.  The  paper 
will  be  Republican  in  politics. 


It  is  announced  that  a  syndicate  has 
purchased  the  Huntsville  (Mo.)  Her¬ 
ald,  edited  and  owned  for  some  time  by 
W.  T.  Dameron.  W.  T.  Heathman  will 
be  the  new'  editor  and  manager. 


The  Waupun  (Wis.)  Democrat  has 
been  purchased  by  H.  B.  Hubbell,  of 
Beaver  Dam,  and  W.  E.  Spiering,  of 
Waupun. 


E.  M.  Steininger,  former  editor  of  the 
Sioux  Rapids  (la.)  Republican-Press, 
has  purchased  the  Elko  (Nev.)  Free 
Press. 


The  Mount  Pleasant  (Tenn.)  Daily 
Advertiser  has  made  its  appearance 
from  the  office  of  the  Mount  Pleasant 
Weekly  Record. 


Polish  Daily  Banquets  Employes. 

The  Rev.  Francis  Gordon,  secretary 
and  manager  of  the  Chicago  Polish 
Daily  News,  gave  a  banquet  last  week 
to  the  employes  of  the  paper.  The  oc¬ 
casion  marked  the  twentieth  anniversary 
of  the  News.  Covers  were  laid  for 
eighty. 

Police  Gazette  Guide. 

The  Police  Gazette  Sporting  Annual, 
published  by  Richard  K.  Fox,  has  been 
issed  for  1911.  The  main  feature  of 
the  book  is  the  pugilistic  records. 


FROM  THE  FAMILY. 

Dec.  28,  1910. 
Mr.  J.  B.  Shale,' Editor,  * 

Editor  and  Pubushsr, 

New  York  City. 

Dear  Mr.  Shale :  I  wish  to  congratu¬ 
late  you  on  your  Christmas  number.  I 
think  it  was  very  attractive  and  carried 
with  it  a  very  fine  impression  of  the 
character  of  paper  you  are  getting  out. 

Wishing  you  a  very  happy  and  pros¬ 
perous  new  year, 

Very  truly  yours, 

Malcolm  Moore, 
Manager  of  Promotion  Bureau, 
Baltimore  Sun. 

Dec.  2t>,  1910. 

J.  B.  Shale,  President  the 

Editor  and  Publisher  Co., 

New  York  City. 

Dear  Mr.  Shale :  I  returned  to  town 
to-day  after  a  three-day  Christmas  va¬ 
cation,  and  at  once  looked  over  the 
Christmas  number  of  the  Editor  and 
PcBLisHER.  It  is  interesting  and  im¬ 
pressive,  and  splendidly  printed.  I  con¬ 
fess  being  most  interested  in  the  article 
about  the  old  New  York  Recorder  and 
its  men,  many  of  whom  I  know  well, 
and  the  list  of  advertising  agents  which 
1  am  sure  I  will  find  of  benefit  and  use¬ 
ful  for  reference. 

W  ith  all  seasonable  good  wishes,  1  am, 
Sincerely, 

Frederic  B.  Warren, 

Manager, 

Morning  Telegraph  Syndicate. 


TO  HAVE  NEW  HOME. 


Corner  Site  Purchased  for  Montreal 
Herald  Company  Last  Week. 

The  Montreal  Herald  Co.,  Ltd.,  will 
have  a  new  home  on  the  corner  of 
Craig  and  St.  Alexander  streets. 

J.  S.  Brierley,  president  of  the  com¬ 
pany,  and  Fred.  Abraham,  secretary- 
treasurer,  purchased  the  property  last 
week  as  individuals  and  will  erect  a 
building  to  be  leased  to  the  newspaper. 

Construction  of  a  fireproof  reinforced 
concrete  building,  seven  or  eight  stories 
in  height,  will  be  commenced  as  soon 
as  the  weather  permits  next  spring. 


Denver  Press  Club  Banquet. 

Members  of  tlje  Denver  Press  Club 
enjoyed  a  banquet  at  the  Albany  last 
week,  followed  by  dancing  that  lasted 
until  a  late  hour.  The  banquet  was 
given  by  the  club  itself,  as  a  compliment 
to  members,  and  indicated  that  the  year 
had  been  a  prosperous  one  for  the  or¬ 
ganization.  About  seventy  of  the  mem¬ 
bers,  with  their  wives,  took  advantage 
of  the  occasion.  .A  short  address  by 
President  John  S.  Irby  and  a  solo  by 
Mrs.  J.  R.  Nolan  were  the  only  num¬ 
bers  on  the  program. 


F.  L.  Perrine  Moves. 

F.  L  Perrine,  who  handles  the  Stand¬ 
ard  Oil  -idvertising,  has  moved  from  2C 
Broadway  to  new  and  larger  quarters  at 
56  New  street. 


Made  Secretary  to  Mayor. 

Harlee  Branch,  for  some  time  City 
Hall  reporter  for  the  Atlanta  Journal, 
has  been  appointed  executive  secretary 
to  Mayor-elect  Cortland  S.  Winn. 


The  Greensburg  Tribune 

Has  Largest  Circulation  in  Westmoreland  County,  Pennsylvania 

No  Special  Representatives 
CROMBIE  ALLEN,  FMitor 

H.  L.  ALLEN,  Manager 


FLAT  DISPLAY  RATES 

Set  matter,  per  inch .  . lOf. 

Plate  Matter,  per  inch . 1S4> 

Matrices  at  Plate  rate  . . 
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CHOICE  OF  VOCATION. 


NEW  YORK  PRESS  CLUB. 


Student  Ambitions  Little  Influenced  !  Coming  Events  Important  in  Social 


by  Colleges,  Says  Educator. 


Life  of  the  Club. 


SUNDAY  ADVERTISING. 

Religious  Organ  Discusses  Decision 

of  Missouri  Court  That  Bills  for 
Sunday  Ads  Are  Not 
Collectible. 

report  goes  the  rounds  of  the  news¬ 
papers  that  the  Court  of  .-Vppeals  in  Mis¬ 
souri  has  handed  down  a  decision  that 
hills  for  advertising  in  Sunday  news¬ 
papers  are  not  collectible.  The  St.  Louis 
Republic  had  an  advertiser  who  refused 
to  pay  for  his  advertisement  in  the  Sun¬ 
day  issue  of  that  paper,  and  the  court 
has  sustained  him  in  the  refusal.  The 
incident  throws  light  upon  several  points 
involved  m  any  such  dispute. 

in  the  first  place,  the  affair  shows  that 
this  particular  advertiser  is  not  an  hon¬ 
est  man.  No  credit  belongs  to  him  for 
getting  a  decision  which  seems  to  dis¬ 
approve  of  the  Sunday  newspaper.  If 
he  made  the  contract  for  advertising,  he 
ought  ot  have  fulfilled  it.  His  refusal  on 
the  ground  that  his  contract  made  for 
such  service  was  void  only  showed  that 
he  was  a  dishonest  advertiser.  It  is  no 
credit  to  him  or  his  case  that  the  court 
decided  for  him  and  against  the  news¬ 
paper. 

But  there  is  undoubtedly  an  advantage 
gained  for  the  cause  of  the  Sabbath  by 
the  court’s  decision.  If  advertising  in 
Sunday  newspapers  need  not  be  paid  for, 
the  Sunday  newspapeiT  will  not  be  so 
anxious  to  secure  it.  Reducing  the  ad¬ 
vertising  in  the  Sunday  paper  will  tend 
to  reduce  the  profit  of  its  publication. 
And  it  might  be  possible  that  a  Sunday 
paper  would  be  put  out  of  business  by 
the  improbability  that  it  would  make 
anything  out  of  its  advertising. 

That  brings  up  again  the  wltole  ques¬ 
tion  of  the  Sunday  newspaper,  what  it  is- 
for,  together  with  the  much-discussed 
question  of  its  good  or  evil.  If  it  is 
chiefly  for  advertising,  as  is  sometimes 
made  to  appear  by  the  name  adopted 
for  such  papers,  like  the  Sunday  Ad¬ 
vertiser,  in  more  than  one  town,  it 
would  seem  that  the  decision  of  the 
court  puts  that  sort  of  paper  in  the  in¬ 
dex  expurgatorius.  The  first  day  of  the 
week,  in  Missouri  at  least,  may  not  prop¬ 
erly  be  used  for  advertising.  It  is  doing 
business  on  the  day  when  business  is 
not  lawful.  The  same  thing  would  be 
true  in  other  States,  where  there  is  any 
considerable  Sunday  law.  Advertising 
newspaper  business  is  not  lawful  on 
Sunday.  And  as  a  matter  of  morals, 
it  is  not  right.  This  much  at  least  may 
be  argued  from  the  Missouri  decision. 

But  whether  the  newspaper  is  right  in 
publishing  and  selling  news  of  one  and 
another  sort  on  Sunday  morning  is  not 
determined  by  the  decision,  except  by  in¬ 
ference.  To  our  mind  the  inference  is 
good.  It  is  not  a  good  thing  to  bring 
the  ordinary  news  of  the  week  into  the 
day  set  apart  by  the  highest,  the  divine 
law,  for  the  things  which,  in  a  way,  are 
separate  from  the  world’s  daily  news 
and  business.  From  this  point  of  view, 


New  York  City,  April  1,  1910. 

Thomas  Wildes’  Son, 

14  Dover  Street,  New  York. 

We  take  pleasure  in  inform- 
ing  you  that  for  some  months  past  we  have 
been  using  your  OXODIO  and  find  the  re¬ 
sult  very  satisfactory. 

The  use  of  this  preparation  reduced  our 
dross  output  from  about  600  lbs.  per  week 
to  less  than  100  lbs. 

We  are  pleased  to  recommend  it  as  it  is 
the  best  article  we  have  ever  used  for  the 
purpose  intended. 

Very  truly  yours, 

[  Federal  Printing  Co., 

F.  C.  Stsvins,  Treasurer. 


there  is  no  place  on  the  first  day  of  the 
week — which,  for  Christians  at  least,  is 
the  Lord’s  day — for  the  ordinary  Sunday 
newspaper. 

But  the  mention  of  the  Christian’s 
point  of  view  brings  out  the  fact  that  it 
is  the  Christian’s  business  to  make  the 
first  day  of  the  week  what  he  may  de¬ 
sire  for  himself,  in  accordance  with  the 
Lord’s  own  purpose  for  the  day.  The 
Christian  merchant  does  not  need  to  ad¬ 
vertise  in  the  Sunday  newspaper.  The 
Christian  family  does  not  need  to  read 
it.  It  need  be  brought  in  no  way  into 
a  Christian’s  Sabbath.  The  whole  mat¬ 
ter  comes  down  to  the  personal  conduct 
of  the  Christian  man  himself. 

For  one  who  believes  that  the  ordi¬ 
nary  Sunday  newspaper  is  a  hindrance 
to  the  rightful  use  of  the  Lord’s  holy 
and  happy  day,  the  decision  of  the  Mis¬ 
souri  court  will  be  a  sustaining  of  his 
conviction  and  his  practise  in  eschewing 
the  newspaper  for  the  sake  of  better 
things. 


"NEW  ENGLAND  QUALITY.” 

New  Slogan  Adopted  by  Pilgrim 
Association  of  Boston. 

The  Pilgrim  Publicity  Association, 
formerly  the  Ad  Men’s  Club,  of  Boston, 
has  adopted  as  its  slogan  the  phrase 
"New  England  Quality.’’  Since  the 
days  of  the  first  Pilgrims,  nearly  300 
years  ago,  whatever  New  England  has 
done  she  has  done  well. 

It  is  the  purpose  of  the  Pilgrim  Pub¬ 
licity  Association  “to  assist  in  the  ad¬ 
vancement  of  New  England  by  studying 
and  improving  the  methods  of  promot¬ 
ing  business  through  advertising;  to 
promote  among  New  England  manufac¬ 
turers  and  merchants  a  thorough  un¬ 
derstanding  of  the  power  of  good  ad¬ 
vertising,  and  in  other  ways  to  assist 
in  the  development  of  New  England’s 
commercial  enterprises  and  its  re¬ 
sources.’’ 


New  York  Woman’s  Press  Club. 

“Personality’’  will  be  the  topic  of  the 
last  social  for  the  year  oi  the  New  York 
Woman’s  Press  Club,  which  will  be  held 
at  the  Waldorf-Astoria  this  afternoon 
The  program  begins  promptly  at  two 
o’clock  with  a  Beethoven  Sonata  by 
Mrs.  Edith  Milligan  King  and  Wm. 
Grafing  King.  The  speakers  for  the 
afternoon  include  Mrs.  M.  Reid-Cory, 
Miss  Helen  Rowland,  Rev.  J.  Herman 
Randall,  Miss  Vdla  Faulkner-Page,  and 
William  J.  Colville.  Mme.  Alma  Web¬ 
ster  Powell  will  sing  an  aria  from 
“Mireille,”  and  William  Grafing  King 
wTll  give  a  violin  solo,  “Gypsy  Dances.” 
The  occasion  is  also  Presidents’  Day,  and 
the  presidents  of  Women’s  Clubs  of 
Greater  New  York,  Miss  Mary  Garrett 
Hay,  president  of  the  State  Federation, 
and  Mrs.  Belle  de  Rivera,  president  of 
the  New  York  City  Federation,  will  be 
present. 


Indiana  Ad  Writer*  to  Organize. 

A  movement  has  been  started  to  or¬ 
ganize  the  advertising  men  and  ad  writ¬ 
ers  of  Northern  Indiana  into  a  club. 
Charles  Trowbridge,  advertising  man¬ 
ager  of  the  Dodge  Company,  of  Mis¬ 
hawaka,  is  behind  the  project.  Adver¬ 
tising  men  m  Elkart,  Mishawaka,  South 
Bend,  Michigan  City,  Laporte  and  other 
cities  have  become  interested  and  a 
meeting  'vtll  be  held  in  South  Bend 
early  in  January  to  discuss  the  matter. 
It  is  planned  to  make  the  new  organi¬ 
zation  part  of  the  Associated  Advertis¬ 
ing  Clubs  of  America. 


J.  S.  and  W.  W.  Nelson  have  pur¬ 
chased  the  Mexia  (Tex.)  Enterprise. 


Dean  Frederick  P.  Keppel,  of  Colum¬ 
bia  University,  has  made  inquiries 
among  the  students  of  three  graduating 
classes  of  Columbia  and  Dartmouth 
Colleges,  in  order  to  find  out  whether 
the  college  influences  the  student  in  the 
choice  of  a  vocation.  The  result  of  his 
investigation,  made  public  last  week, 
shows  that  colleges  exert  little  influence 
in  that  direction. 

Keppel  presents  a  table  showing  that 
a  career  in  business  attracts  more  men 
than  any  other  occupation,  107  enrolling 
themselves  in  that  class.  Law  is  next 
with  !)6„  teaching  third  With  66,  and 
engineering  follows  with  4-5.  Medicine 
and  the  ministry  have  32  and  20,  respec¬ 
tively,  while  only  17  plan  to  devote 
themselves  to  writing  and  journalism. 
The  rest  are  scattered  among  agricul¬ 
ture,  architecture,  manufacturing,  pub¬ 
lic  service  and  clerical  employment.  Not 
one  student  admits  he  intends  to  make 
his  living  in  politics. 


EDITORS  TO  HAVE  HOME. 


Oklahoma  Press  Association  Selects 
Site  in  Medicine  Park. 

The  committee  of  the  Oklahoma  Pre.ss 
Association,  appointed  some  time  ago  to 
select  a  site  for  the  erection  of  a  home 
for  the  association,  has  made  its  report. 
The  site  considered  the  most  feasible 
for  the  proje.M,  according  to  the  report, 
is  located  at  Medicine  Park,  twelve  and 
one-half  miles  from  Lawton. 

For  the  erection  of  the  home  it  is 
proposed  that  the  Oklahoma  Press  As¬ 
sociation  be  incorporated  for  $5,000  or 
$10,000,  and  that  shares  of  stock  be 
issued  each  member  of  the  association 
and  that  the  par  value  of  the  stock  be 
$100.  The  home  is  to  be  established, 
maintained  and  used  by  the  Oklahoma 
Press  .'\ssociation  and  the  individual 
members  thereof  as  a  meeting  place, 
summer  residence  and  home. 

The  executive  committee  will  have 
plans,  specifications  and  estimates  of 
cost  for  suitable  buildings  prepared  at 
once. 


Copy  Clinic  for  Sick  Ad*. 

An  ad.  mart  has  been  organized  in  St. 
Louis  by  William  Clendennin,  of  the 
Nelson  Chesman  &  Co.’s  advertising 
agency.  Prizes  are  being  offered  to  the 
class  in  ad.  writing  by  the  business  men 
of  the  city  for  the  best  advertisement 
pertaining  to  their  business.  The  ad. 
mart  is  described  by  Mr.  Clendennin  as 
a  copy  clinic  where  sick  ads.  may  be 
treated.  “We  intend,”  he  says,  “to 
make  this  a  great  feature  of  city  life — a 
place  where  the  man  who  intends  plac¬ 
ing  advertising  in  a  city  newspaper  may 
turn  to  have  his  copy  prepared.  The 
students,  under  the  direction  of  an  ex¬ 
perienced  advertising  man,  can  turn  out 
better  ‘copy’  than  the  advertising  man 
could  himself.” 


Henry  Knott  Goes  with  E.  M.  F.  Co. 

Henry  Knott  well  known  advertis¬ 
ing  man  formerly  connected  with  the 
Frank  Seaman  Agency,  has  been  ap¬ 
pointed  advertising  manager  of  the  E. 
M.  F.  Company,  with  headquarters  at 
Detroit.  Mr.  Knott  has  a  genius  for 
executive  ability  that  has  enabled  him 
to  make  a  success  of  large  propositions 
in  the  past,  and  his  friends  predict  he 
will  achieve  still  greater  results  with  the 
E.  M.  F.  Company. 

The  Shortsville  (N.  Y.)  Enterprise 
has  been  enlarged  to  eight  pages. 


There  will  be  a  New  Year’s  Eve  re¬ 
ception  by  the  president  of  the  club  on 
Saturday  evening,  December  31,  and  an 
entertainment  until  after  midnight. 

The  third  monthly  concert  and  din¬ 
ner  of  the  season  will  be  given  on  Sun¬ 
day  afternoon,  New  Year’s,  beginning 
at  3.30  p.  m.  Maurice  Nitke,  the  violin 
virtuoso,  will  direct  the  musical  pro¬ 
gramme.  The  concert  is  free  to  mem¬ 
bers  and  their  ladies.  P'ollowing  the 
concert  a  course  dinner  will  be  served 
in  both  dining-rooms  at  one  dollar  per 
plate. 

The  president  has  appointed  the  fol¬ 
lowing  special  committee  to  represent 
the  club  in  the  matters  now  going  for¬ 
ward  under  the  supervision  of  the  Hor¬ 
ace  Greeley  Centenary  Committee : 

Ogden  Mills  Reed,  W.  C.  McLaugh¬ 
lin,  Ralph  Pulitzer,  Frank  1.  Cobb,  Ho¬ 
ratio  W.  Sevmour,  Wm.  R.  Hearst, 
W.  A.  Rogers,  E.  W.  Drew,  John  J. 
Spurgeon,  C.  R.  Macauley,  Charles  M. 
Lincoln,  John  A.  Hennessy,  Arthur  Ben¬ 
nington,  E.  W.  Osborn  and  J.  L.  Heaton. 

Members  of  the  club  who  are  mem¬ 
bers  of  the  Masonic  Fraternity  have 
been  requested  to  hand  their  names  to 
the  clerk.  It  is  proposed  to  have  a  din¬ 
ner  of  these  members  with  only  two 
guests,  the  president  of  the  club  and  the 
Grand  Master,  Robert  Judson  Ken¬ 
worthy,  who  is  an  honorary  member  of 
the  club  and  who  laid  the'  cornerstone 
of  the  clubhouse  March  6,  1909.  The 
following  Masons,  members  of  the  club, 
signed  the  call  for  this  dinner :  William 
N.  Penny,  E.  H.  Warker,  E.  Loewen- 
stein,  George  F.  Lyon,  G.  H.  Rowe,  F. 
B.  House,  J.  .4.  Cantor,  E.  B.  Dunn, 
W.  Ward  Damon,  E.  W.  Drew  and  R. 
B.  McIntyre. 

New  Des  Moines  Magazine. 

The  Auto  News,  a  new  monthly  maga¬ 
zine,  published  in  Des  Moines,  la.,  will 
make  its  appearance  Jan.  25.  The 
magazine  is  to  be  devoted  to  all  phases 
of  the  automobile  and  motor  cycle  busi¬ 
ness,  the  progress  in  aviation  and  to  a 
campaign  for  better  country  roads. 

The  executive  manager  of  the  publi¬ 
cation  is  D.  H.  Caldwell,  publisher  of 
the  Iowa  Unionist  and  the  National 
Economist.  J.  W.  Eichinger  is  the  edi¬ 
tor  and  Alfred  Garton  and  Otto  W. 
Gruening  circulation  and  advertising 
managers  respectively. 


Paper  Stock  Damaged. 

Water  flooded  the  cellar  of  Double- 
day,  Page  &  Co.’s  plant  at  Garden  City. 
L.  I.,  last  Saturday  morning,  and  dam¬ 
aged  paper  stock  to  the  extent  of  $5,00n. 
The  flood  was  caused  by  snow  melting 
on  Hempstead  Plains  and  running  down 
over  the  frozen  ground  to  the  cellar. 


The  Ithaca  (N.  Y.)  Ithacian  has  pur¬ 
chased  three  typesetting  machines. 
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SELLING  ADVERTISING  SPACE 
WITH  A  BONUS. 

Did  any  business  manager  ever  send 
out  one  of  his  advertising  solicitors 
witli  a  $10  gold  piece  and  order  him  to 
stand  upon  a  street  corner  and  sell  the 
ct)in  for  $0.5(i  ? 

.\nd  wily  not?  Because  as  one  rea¬ 
son.  the  solicitor's  time  would  1k‘ 
wasted — propably  nobody  would  buy  the 
gold  coin.  Certainly  the  public  would 
susitect  the  salesman.  Most  people 
would  feel  that  he  was  "crooked."  Busi¬ 
ness  managers  know  this. 

Let  us  consider  what  comes  into  the 
mind  of  an  advertiser  when  the  solicitor 
says  to  him,  "If  you  take  this  space  I 
will  see  that  you  get  a  nice  write  up 
111  the  news.”  \Ve  think  the  advertiser 
will  say  to  himself  after  hearing  the 
solicitor's  proposition,  “.‘\h  ha !  His 
advertising  space  is  worthless;  he  is 
charging  me  for  the  write  up !” 

Withal  that  the  advertiser  may  "fall 
for  it,'’  as  the  phrase  goes,  but  only  be¬ 
cause  he  is  willing  to  pay  for  the  dis¬ 
guised  gratuity,  the  sop  to  his  vanity. 
It  is  certain  that  his  respect  for  the 
publication,  his  high  regard  for  the 
value  of  its  advertising  space  is  low¬ 
ered,  and  may  be  entirely  destroyed 
when  he  listens  to  the  advertising  solici¬ 
tor  "offering  ten  dollar  gold  pieces  with 
a  bonus  for  $tl.o0.” 

.Advertising  space  is  worth  the  price 
asked  or  it  is  not.  If  it  is  not,  then  the 
rate  should  lie  reduced. 

Publishers  are  too  often  abnormally 
sensitive  to  the  pain  of  reducing  rates. 
This  pain  is  most  often  a  fear  that  the 
advertiser  will  lose  regard  for  the  paper. 
Is  not  the  publisher  blind  who  allows 
his  solicitor  to  hold  up  rates  with  one 
hand  and  foul  the  business  honesty  of 
the  paper  with  the  other? 

We  hold  that  an  advertising  solicitor 
should  BP?LIEVE  in  the  value  of  the 
space  he  sells  and  the  fairness  of  the 
rate.  Once  upon  a  time  the  publisher 
used  to  hire  eilitorial  writers  who  could 
write  uiKtn  any  or  all  sides  of  any  or  all 
subjects.  No  more  does  he  hire  such 
writers.  Now  he  seeks  the  man  who 
believes.  So  it  should  be  in  the  business 


I  department.  The  solicitor  who  does  not 
firmly  believe  in  his  paper  will  not  give 
good  service. 

.\nd  the  solicitor  must  not  a  ma¬ 
chine.  but  must  be  a  thinking  individual. 
He  must  he  satisfied  that  the  space  is 
worth  the  price  he  asks.  If  he  does  not 
believe  the  price  is  fair,  it  is  his  duty 
to  express  his  opinion  to  the  advertis¬ 
ing  manager.  He  must  be  brought  into 
harmony  with  his  work. 

•Again  we  urge  upon  the  attention  of 
publishers  the  analogy  of  the  sale  of 
$10  gold  pieces.  If  your  space  is  worth 
$10  and  your  solicitor  offers  a  bonus, 
the  advertiser  very  naturally  becomes 
suspicious. 


ITALIAN  NEWSPAPER  MEN. 

On  Wednesday  of  this  week  the  Dante 
.Alighieri  Society  of  New  York  met  to 
discuss  grave  matters  affecting  the  per¬ 
sonal  honor  of  certain  of  its  members 
and  others  high  in  the  social  and  finan¬ 
cial  life  of  the  Italian  body  in  America. 
The  society  exists  for  the  purpose  of 
spreading  Italian  culture  and  highest 
Italian  ideals.  Its  membership  includes 
the  best  Italian  citizenship  of  New 
York. 

The  discussion  waxed  warm,  even 
fiery.  Bitter  words,  epithets,  charges 
were  flung  and  hurled  back.  Many  times 
the  tenseness  was  strung  near  to  break¬ 
ing  and  physical  violence  seemed  im¬ 
minent,  inevitable.  It  was  such  a  meet¬ 
ing  as  would  be  reported  in  “sensa¬ 
tional”  headlines  and  strong  adjectives 
in  many  American  dailies.  .And  there 
were  present  at  that  meeting  a  represen¬ 
tative  of  every  Italian  newspaper  in 
New  York. 

Mark  well  what  these  Italian  news¬ 
paper  men  did.  They  came  together 
for  conference'  after  the  stormy  meet¬ 
ing  adjourned.  They  had  gone  there 
to  report  that  meeting,  but  they  had 
been  drawn  into  the  torrent  of  passion ; 
they  had  temporarily  lost  the  poise  of 
the  newspaper  reporter.  One  of  them 
spoke  thus: 

“Shall  we  go  to  our  offices  at  once 
and  write  the  report  of  this  meeting? 
We  have  come  forth  from  a  volcano. 


Our  eyes  are  blinded.  Our  blood  is  hot. 
-Are  we  in  a  fit  condition  to  write  the 
truth?  Let  us  agree  to  write  no  word 
of  this  for  twenty-four  hours.  Let  us 
sleep  to-night,  and  to-morrow  when  we 
cool  and  shall  have  regained  our  clear¬ 
ness  of  judgment  we  can  write  the 
story  so  that  no  injustice  shall  be  done 
to  any  man  and  no  man  shall  lower  his 
pride  of  Italian  birth  and  ideals!” 

They  agreed  in  the  instant ! 

For  twenty-four  hours  no  line  or 
word  of  that  meeting  appeared  in  the 
Italian  newspapers.  The  .American 
newspaper  men,  who  had  heard  rumors, 
wondered.  And  then,  when  the  time 
passed,  there  appeared  a  clear,  cogent 
report  of  the  meeting,  with  all  the  im¬ 
portant  facts,  and  none  of  the  madness 
that  had  stormed  through  over  them 
the  day  before. 

Were  they  good  reporters,  the  Ital¬ 
ians?  Never  mind! 

We  salute  them.  We  are  proud  of 
them,  that  they,  in  America,  hold  up 
to  their  countrymen  and  to  all  the  news¬ 
paper  profession  the  ideals  of  great 
Dante. 


SUNDAY  ADVERTISING  NOT 
LEGAL. 

The  Court  of  .Appeals  of  Missouri 
has  handed  down  a  decision  sustaining 
an  advertiser  who  refused  to  pay  for 
his  advertisement  in  the  Sunday  issue 
of  the  St.  Louis  Republic.  It  seems 
that  the  Missouri  law,  construed  liter¬ 
ally,  does  not  permit  a  legal  contract 
for  Sunday  advertising. 

In  another  column  of  this  issue  we 
reprint  the  editorial  opinion  of  the 
Philadelphia  Presbyterian,  the  organ  of 
the  Presbyterian  church  in  Pennsyl¬ 
vania.  The  editor  sensibly  scores  the 
person  who  made  the  contract  for  Sun¬ 
day  advertising  and  then  welched.  The 
welcher  is  probably  not  a  Christian. 
But  the  religious  editor  goes  much 
deeper  into  the  matter  in  this  striking 
bit  of  indefinite  dogmatism: 

“The  Christian  merchant  does  not 
need  to  advertise  in  the  Sunday  news¬ 
paper.  The  Christian  family  does  not 
need  to  read  it.  It  need  be  brought  in 
no  way  into  a  Christian’s  Sabbath.  The 
whole  matter  comes  down  to  the  per¬ 
sonal  conduct  of  the  Christian  man 
himself.” 

It  might  be  argued  that  the  question 
of  whether  or  not  the  Christian  mer¬ 
chant  “needs”  to  advertise  on  Sunday 
is  not  very  different  from  the  question 
whether  he  “needs”  to  advertise  on 
other  days.  The  religious  editor  admits 
that  the  Christian  man  must  measure 
the  necessity,  whether  on  Sunday  or 
week-day,  for  himself.  It  may  readily 
be  seen  that  the  necessity  for  Sunday 
advertising,  or  week-day  advertising, 
will  differ  in  the  case  of  every  indi¬ 
vidual  Christian. 

However,  there  is  the  saving  grace  of 
common  sense  and  good  humor  in  the 
doctrine  that  if  a  Christian  wittingly 
advertises  in  a  Sunday  paper,  he  shall 
be  compelled  by  the  code  of  Christian 
morality  to  pay  the  bill. 

We  do  not  fear  that  this  Missouri 


revival  of  a  blue  law  state  of  mind  will 
appreciably  affect  the  Sunday  advertis¬ 
ing  in  that  State.  The  same  man  or 
woman  would  never  welch  twice.  No 
reputable  business  man  could  afford  to 
repudiate  his  obligation  to  a  newspaper 
which  had  regularly  printed  his  adver¬ 
tisement  in  accordance  with  an  agree¬ 
ment,  on  Sunday  or  any  other  day. 


If  the  person  who  last  week  wrote  us 
a  letter  discussing  the  “value  of  news¬ 
paper  good  will”  will  send  to  us  his  or 
her  name  and  address,  we  shall  be  glad 
to  publish  the  letter.  It  contains  an 
exception  to  our  editorial  on  the  sub¬ 
ject  in  the  issue  of  December  17,  and 
we  think  it  would  interest  our  readers. 
We  do  not  publish  anonymous  nor  ob¬ 
viously  pseudonymic  communications. 


BOOKS. 

‘‘.As  the  Gods  Decree.”  By  Daniel 
Henry  Morris.  The  Broadway  Publish¬ 
ing  Co.  Price,  $1.50. 

.A  story  of  Rome  in  the  time  of  -Au¬ 
gustus  told  with  a  dramatic  power  that 
sustains  the  reader’s  interest  to  the  end. 
.Aside  from  the  stirring  quality  of  the 
narrative,  it  displays  a  knowledge  of  the 
lives  and  customs  of  the  people,  indica¬ 
tive  of  much  study  and  research  on  part 
of  the  author,  a  New  York  newspaper 
man.  In  striking  contrast  to  other  Ro¬ 
man  novels,  religious  problems  play  no 
part  in  the  narrative  or  are  they  needed 
to  sustain  the  story,  the  author  finding 
sufficient  the  more  material  affairs  of  his 
characters,  all  of  whom  are  delineated 
with  great  skill.  There  is  also  much  to 
be  said  of  Mr.  Alorris’  ability  as  a  word 
painter,  and  numerous  incidents,  in¬ 
cluding  a  Roman  feast  and  certain  glad¬ 
iatorial  combats,  are  graphically  por¬ 
trayed.  “As  the  Gods  Decree”  will  be 
read  with  great  interest  not  only  by 
those  who  enjoy  a  book  with  live  char¬ 
acters  and  rapid  action,  but  also  by 
those  who  would  gain  a  new  insight  into 
the  lives  and  customs  of  the  people  of 
the  period. 


Newtmen  to  Precent  Comedy. 

The  Relief  Association  of  the  Hotel 
and  Railroad  News  Co.,  of  Boston,  will 
give  its  annual  minstrel  show  in  Jordan 
Hall  January  10  and  11.  The  comedy 
for  this  year’s  performance  is  entitled 
"The  College  Boys.”  A  chorus  of  100 
voices  has  been  rehearsing  for  the  past 
two  months. 


Secure*  New  Quarter*. 

The  San  .Aantonio  (Tex.)  Press  Club 
has  secured  new  quarters  in  the  base¬ 
ment  of  the  Gunter  Hotel.  The  rooms 
have  been  handsomely  fitted  up  and  it 
is  the  intention  of  the  club  to  hold  a 
social  function  each  month. 


Portion  of  A**et*  Sold. 

Part  of  the  assets  of  the  Houston 
(Tex.)  Record  Publishing  Co.  were 
sold  recently  by  Trustee  John  E.  Green, 
Jr.  The  linotype  machines  were  bid  in 
by  the  Mergenthaler  company  for 
$i),294.74,  while  the  Goss  Printing  Co. 
bid  in  the  press  for  $6,294.74.  The 
roller  composition  was  bid  in  by  the 
Beaumont  Journal  for  $75. 


A  Kentucky  Change. 

John  L.  Wilkes  has  purchased  the 
Princeton  (Ky.)  Caldwell  County  News 
from  Mrs.  F.  E.  Gore.  Carl  Miller  will 
be  the  editor  and  manager. 
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PERSONAL. 


L.  Malkenson,  classified  advertising 
manager  of  the  New  York  Jewish  Morn¬ 
ing  Journal,  will  be  married  next  Tues¬ 
day  to  Miss  Freda  Friedkin. 


Oscar  Roesen,  who  has  been  in  the 
employ  of  R.  Hoe  &  Co.  for  more  than 
thirty-five  years,  has  been  appointed  to 
the  position  of  sales  manager. 


Don  C.  Seitz,  business  manager  of 
the  New  York  World,  will  address  the 
Twenty-third  street  Y.  M.  C.  A.  adver¬ 
tising  class  next  Wednesday  evening  on 
•’  The  Daily  Newspaper  in  Its  Relations 
to  Advertising.” 


John  McElroy,  editor  of  the  National 
I'ribune,  of  Washington,  1).  C.,  the 
organ  of  the  G.  A.  R.,  has  recently  pub¬ 
lished  a  pamphlet  from  an  interesting 
article  on  “The  Soul  Growth  of  .Xbra- 
hani  Lincoln.” 


.Mfred  H.  Kirkland,  for  some  time 
connected  with  the  staff  of  the  Chicago 
Record  Herald,  has  been  made  day  city 
editor  of  that  paper. 


Leon  Zolotkoff,  formerly  editor  of  the 
Chicago  Jewish  Record,  and  for  six 
years  assistant  State’s  Attorney  of  Cook 
County,  has  been  made  editor  of  the 
New  York  Jewish  Daily  News. 


N.  McKay,  for  some  time  editor 
of  the  Western  Monthly,  published  at 
Salt  Lake  City,  has  succeeded  Frank  I. 
Sefrid  as  general  manager  of  the  Salt 
Lake  City  Tribune  and  Telegraph. 


Ben  Fuelleman,  formerly  of  the  Mil¬ 
waukee  Journal,  and  who  had  charge  of 
Governor-Elect  McGovern’s  press  cam¬ 
paign,  has  succeeded  T.  W.  Moffett  as 
city  editor  of  the  Janesville  (Wis.)  Re¬ 
corder. 


W.  C.  D’Arcy,  president  and  treasurer 
of  the  D’Arcy  .Advertising  Co.,  of  St. 
Louis,  Mo.,  addressed  the  .Atlanta  .Ad 
Men’s  Club  last  week  on  “Building 
Copy.”  While  in  .Atlanta  Mr.  D’Arcy 
was  the  guest  of  I.  C.  Dobbs,  general 
sales  atid  advertising  manager  of  the 
Coca-Cola  Co. 


John  A.  Curry,  for  some  time  con¬ 
nected  witl'.  the  Boston  Globe,  has  re¬ 
signed  to  take  charge  of  the  city  desk 
of  the  Great  Falls  (Mont.)  Tribune. 


Brooklyn  advertising  men  called  on 
Charles  F.  Southard,  advertising  man¬ 
ager  of  .A.  D.  Matthews’  Sons,  last  week 
and  presented  him  with  a  large  floral 
wreath  to  commemorate  the  ninth  anni¬ 
versary  of  his  connection  with  the  house. 


Roy  W.  Howard,  general  news  man¬ 
ager  of  the  United  Press,  has  left  on  his 
annual  inspection  tour  of  Pacific  Coast 
offices.  Mr.  Howard  expects  to  be  gone 
a  month. 


William  Randolph  Hearst  was  recently 
unanimously  elected  an  honorary  mem- 
l)cr  of  Koltes  Post,  No.  32,  of  the  New 
York  G.  A.  R. 


Printer*  Form  Club. 

.Master  printers  to  the  number  of 
more  than  forty,  and  representing  some 
of  the  cities  and  towns  in  Essex  County, 
Mass.,  met  at  Lynn  recently  for  the 
purpose  of  forming  an  organization  to 
improve  trade  conditions,  make  a  stan¬ 
dardization  of  prices  and  remedy  cer¬ 
tain  abuses.  During  the  evening  the 
members  were  addressed  by  A.  W.  Fin¬ 
lay  of  the  National  Cost  Congress. 


OBITUARY. 

Dwight  .Allen,  publisher  of  the  Ten 
Story  Book,  and  one  of  the  best-known 
literary  men  in  Chicago,  died  this  week 
at  Lakeside  Hospital  following  an  ill¬ 
ness  of  four  weeks.  He  was  forty-six 
years  old  and  was  born  in  Grand  Rap¬ 
ids,  Mich.  He  began  his  career  by 
starting  as  a  reporter  on  the  Rochford 
(Ill.)  Gazette,  later  going  to  Chicago, 
where  he  became  connected  with  the 
Tribune,  afterward  going  with  the  Inter- 
Ocean,  from  which  paper  he  resigned  in 
1898  to  start  the  magazine  with  which 
he  was  identified  at  the  time  of  his 
death. 


James  E.  Cosgrove,  a  member  of  the 
repertorial  staff  of  the  New  York  Trib¬ 
une,  died  last  Sunday  at  the  Hudson 
Street  Hospital  of  pneumonia.  He  had 
been  ill  only  four  days.  He  was  twenty- 
eight  years  old.  Following  his  gradu¬ 
ation  from  Yale  in  liH)4  he  was  em¬ 
ployed  by  the  New  York  City  News 
.Association.  In  1907  he  became  a  mem¬ 
ber  of  the  Tribune  staff,  and  was  the 
Tribune’s  representative  at  Police  Head¬ 
quarters  and  had  been  since  the  new 
building  in  Centre  street  was  opened. 


J.  Bartlett  .Abeel,  well  known  in 
Southern  newspaper  circles,  having  been 
connected  for  some  time  with  the  Chat¬ 
tanooga  Times  and  the  ChattaiKKJga 
Star,  died  recently  at  his  home  in  that 
city.  He  was  thirty-one  years  old  and 
was  born  in  Greenwich,  N.  A’. 


Mrs.  .Alice  Parsons  Fitzgerald, 
founder  and  editor  of  the  Dallas  (Tex.) 
Beau  Monde,  and  wife  of  Hugh  Nugent 
Fitzgerald,  editor  of  the  Dallas  Times- 
Herald,  died  recently  at  St.  Paul's  Sani- 
torium  following  an  operation.  She  was 
fifty  years  old. 


John  F.  Galvin,  a  veteran  McKees¬ 
port  (Pa.)  newspaper  man,  died  in  the 
.McKeesport  Hospital  last  week  after  a 
brief  illness.  He  was  fifty-six  years 
old,  and  years  ago  established  the  Sun¬ 
day  Herald. 


John  W.  Howe,  one  of  the  founders 
of  the  Saratoga  (N.  Y.)  Daily  Union, 
died  at  his  home  in  Schuylerville,  N.  Y., 
last  Saturday.  He  was  sixty-one  years 
old.  He  was  also  owner  of  the  Saratoga 
Daily  Press,  later  merged  with  the  Sara- 
togian. 


Elmer  B.  McKee,  founder  and  for 
many  years  the  editor  and  publisher  of 
the  Towanda  (Pa.)  Daily  Review,  died 
last  week  at  his  home.  .As  publisher  of 
the  Towanda  Daily  Review,  of  which  he 
was  also  the  editor  for  many  years,  he 
played  an  important  part  in  the  ad¬ 
vancement  and  growth  of  the  town. 


.August  Maxhausen,  proprietor  of  the 
Detroit  .Abend  Post,  died  suddenly  at 
his  home  last  Tuesday  of  heart  failure. 
He  was  seventy-seven  years  old  and  was 
born  in  Kassel,  Germany.  He  entered 
the  field  of  journalism  in  Detroit  in 
1853.  and  established  the  .Abend  Post  in 
1806. 


Benn  Pitman,  author,  lecturer  and  in¬ 
ventor,  died  at  his  home  in  Cincinnati. 
O.,  last  Tuesday. 


IfEW  YORK  HERALD  SYNDICATE 

For  Samples,  Proofs  and  Prices 
o  ^  Address 

HeraM  Square  Canadlen  Branrh 

York  City  Desbarals  Bldd.,  Montreal 


THE  INTERNATIONAL  SYNDICATE 

FEATURES  FOR  NEWSPAPERS 
NO  CONTRACT -Onr  subscribers  may  come 
and  do  on  notice. 

Baltimore  riaryland 


$250,000  Cash 

available  for  first  pay¬ 
ment  on  prosperous 
daily  newspaper  prop¬ 
erty  near  New  York 
City.  Proposition  No.  82. 

C.  M.  PALMER, 

Newspaper  Broker, 

277  Broadway,  New  York 


“Not  the  Cheapest,  But  the  BEST” 

CIRCULATION 

PROMOTERS. 

All  of  our  Manaaers  are  Stockholders. 

THE  UNITED  CONTEST  CO., 

(Incorporslrd) 
CLEVELAND.  OHIO. 


Foresight  vs.  Hindsight. 

When  Mrs.  Eddy  died,  did  you  have  to 
scramble  tor  illustrations?  Our  editors  had 
merely  to  send  to  their  morgues  for  our  file 
pictures  of  Mrs.  Eddy,  her  home,  her  grand¬ 
sons;  her  lieutenants.  Fry,  Farlow,  McLellan, 
Strickler,  et  al.;  Mrs.  Stetson  and  the  New  York 
church.  We  anticipated  the  Mexican 
Rebellion  in  the  same  way.  It's  comtortable 
to  have  someone  think  out  the  picture  problem 
for  you.  Try  it. 

GEORCE  GRANTHAM  RAIN.  32  Uidan  Sq.,  E..  N.  Y. 


Increase  Your  Want  Ads 

Let  me  mail  samples  and  quote  on  my 
tuccettful  Want  Ad  Serriee  “Tipa,”  uaed 
hy  over  100  papers,  including  the  Kansas 
CTity  Star,  Buffalo  News,  Minneapolis  Tri¬ 
bune,  Des  Moines  Capital,  etc. 

THE  ADAMS  NEWSPAPER  SERVICE. 

George  Matthew  Adams, 
toil  Peoples  Gas  Building,  CHICAGO. 

«  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brlgbteat  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town. 

National  News  Service 

0  E.  26tli  Street,  New  York,  N.  Y. 

WILBERDING 

Who  is  Farmer  Smith  ? 

ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 
ia  read  in  over  90%  of  the  bomea  of  Buffalo 
and  it!  suburbs,  and  has  no  disaatiafied  adver¬ 
tisers.  Write  tor  rates  and  awom  circulation 
statement. 

WASHINGTON 

THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64,222;  Sunday,  80,700 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matehleu  record — an  unbeatable  newipapcr. 

SITUATIONS  WANTED 

Advertisements  under  this  classifieation  wilt  cost 
One  Cent  Per  H'ord 


CONTRIBUTOR 

to  leading  reviews  upon  current  legal,  politi¬ 
cal  and  social  question-s,  desires  editorial  or 
similar  engagement  with  magazine,  newspaper 
or  publisher,  either  as  space  writer  or  other¬ 
wise;  published  work  submitted.  “E.,  34,*’ 
care  The  Editor  and  Publisher. 


HELP  WANTED. 


EXCEPTIONAL  OPPORTUNITY 

For  an  all-around  journalist,  one  especially 
equipped  for  magazine  and  special  leature 
work,  on  a  well  established  illuslra^^l  weekly 
newspaper.  Address  “EXCEPTIO  \L,’*  c*.fC 
Editor  and  Publisher. 

~  POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FERNALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE,  Springfield,  Mass. 


MISCELLANEOUS 


EDITORIAL  COMMENT 

Original,  exclusive,  not  expensive.  Daily  or 
weekly — always  on  time.  Any  proportion  po¬ 
litical.  5450  Vernon  Ave.,  St.  Louis. 


MODERNIZED  CONTESTS 

Simpithed  and  improved  prize  contests. 
Greatest  results.  Tried  and  proven  on  several 
leading  dailies.  Personal  direction  of  wide  ex¬ 
perienced  circulation  manager.  Salary  basis, 
no  big  commissions.  Write  for  particulars. 
“THE  CONTEST  MAN,**  care  of  The  Editor 
AND  Publisher. 


LINOTYPE  WANTED. 

No.  1,  two-letter  Linotype;  giAie  factory 
number,  lowest  cash  price,  condition,  date  of 
deliveiy.  Address,  at  once,  “BUYER.”  care 
The  Editor  and  ruBLisiiER. 

DAILY  NEWS. 

Reports  for  evening  papers,  advance  news, 
mail  service,  special  and  Chicago  news. 
YARD’S  NEWS  BUREAU,  160  Washington 
St.,  Chicago,'  Ill. 


FOR  SALE 


FOR  SALE— ONE  HOE 

Perfecting  newspaper  press,  with  complete 
stereotyping  outfit  and  12  form  tables;  capa¬ 
ble  of  printing  4,  6,  8,  10  and  12  pages  at  a 
time,  with  a  speed  of  from  10,000  to  20,000 
per  hour.  May  be  seen  daily  in  operation  at 
our  office.  CHESTER  TIMES,  Chester.  Pa. 

FOR  SALE— TWO 

Linotype  machines,  single  letter,  in  good  con¬ 
dition;  matrices.  7-point  No,  2.  also  in  fairly 
good  shape;  individual  motors;  machines  are 
running  every  day  and  doing  splendid  work; 
can  be  changed  to  two-letter  machines  at  very 
little  expense  to  purchaser.  CHESTER 
TIMES.  Chester,  Pa. 


LINOTYPE  BARGAINS. 

Model  No.  1,  series  3,300,  $1,200;  No.  2 
(double  magazine),  $2,100;  No.  5,  with  extra 
magazine,  $2,900;  all  have  usual  equipment; 
immediate  delivery;  thorough  infection  in¬ 
vited.  Address  “MODEL,”  care  'The  Editor 
AND  Publisher. 

FOR  SALE-ONE  HARRIS 

automatic  press,  style  E-1,  complete  with  hand 
and  automatic  feed,  in  perfect  order;  price, 
$500.00  cash.  Address  DODSON  PRINTERS’ 
SUPPLY  CO.,  Atlanta.  Ga. 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  buy  or  lell  can  do  so  to  best  ad¬ 
vantage  and  without  publicity  by  writing  to 
H.  F.  HENRICHS,  Newspaper  Broker.  Litch- 
field.  Ill. _ 

NOTICE  OF  ANNUAL  MEETING. 
CRirrLE  RIVER  HYDRAUUC  MINING  CO. 

13  Park  Row,  New  York  City 

New  York,  December  5,  1910. 

Notice  is  hereby  given  that  a  meeting  of  the 
stockholders  of  the  Cripple  River  Hydraulic 
Mining  Company  will  be  held  at  the  office  of 
the  Company  at  No.  17  Park  Row,  New  York 
City,  on  the  9th  day  of  January,  1911,  at  12:00 
o’clock  noon,  for  the  purpose  of  electing  di¬ 
rectors  for  the  ensuing  year,  and  two  in¬ 
spectors  of  election  to  serve  at  the  next  annual 
meeting,  and  for  the  transaction  of  such  other 
business  as  may  properly  come  before  said 
meeting. 

TACOB  B.  SHALE.  President. 

FREDERICK  C.  HUNTER.  Secretary. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  W.  H.  Dilg  Agency,  Chicago,  is 
placing  line  contracts  in  Western 

papers  for  the  Buckeye  Brewery  adver¬ 
tising. 


1  he  W.  K.  Cochrane  Agency,  Chicago, 
is  placing  orders  in  Middle  West  papers 
for  the  Kewanee  Boiler  Co. 


!  street.  New  York,  is  placing  orders  in 
I  New  York  City,  Boston,  Baltimore, 
I  Philadelphia  and  Washington  papers  for 
i  the  Weeks-Newnian  Co.,  stationers,  39 
Park  Place,  New  York.  This  agency 
'  is  also  placing  orders  in  Canadian 
I  papers  for  Kirtland  Bros.  &  Co.,  90 
1  Chambers  street.  New  York. 


The  Stack-Parker  Agency,  Chicago,  is 
])lacing  orders  in  Western  papers  for 
the  Southern  Pacific  Railroad  Co.,  San 
Francisco,  Cal. 


I'here's  A  Reason  Co..  Battle  Creek, 
Mich.,  is  placing  orders  in  Western 
papers  for  the  Postum  Cereal  Co.,  same 
city. 


!  H.  II.  Levy,  Marbridge  Building,  New 
'  York,  is  placing  orders  for  110  lines 
I  sixt\  -two  times  for  the  Hotel  Mar- 
j  tinique.  New  York,  on  a  trade  basis. 

The  J.  T.  Weatherald  Agency,  Bos¬ 
ton.  is  placing  3,0tK)  inch  contracts  in 
Middle  West  papers  for  the  Lydia  E. 
Pinkham  advertising. 


Nelson  Chesnian  &  Co.,  Chicago,  is 
placing  700  line  t.  f.  orders  in  Middle 
West  papers  for  the  Lung  Germine  Co., 
Jackson,  Mich. 

The  D'Arcy  Advertising  Agency,  St.  ^ 
Louis,  is  placing  5,<)tK)  line  contracts  in  I 
Middle  West  papers  for  the  Rose  Medi¬ 
cine  Co. 


List  of  Publications  examined  by  the  Association  of  American  Adver¬ 
tisers,  of  which  a  COMPLETE  EXAMINATION  of  the  various  records  of 
circulation  was  made  and  the  ACTUAL  CIRCULATION  ascertained. 


ALABAMA. 


E.  T.  Howard,  Tribune  Building,  New 
York,  is  placing  orders  in  Middle  West 
papers  for  Charles  Scribner’s  Sons, 
New  York. 


N.  W.  .\yer  &  Son.  Philadelphia,  is 
placing  orders  in  Western  papers  for 
the  Life  Publishing  Co..  New  York. 
This  agency  is  also  placing  fifteen  inches 
three  times  iit  Southern  papers  for  the 
Simmons  Hardware  Co.,  St.  Louis,  also 
4h0  inch  contracts  in  Southwestern 
paper.s  for  the  Curtis  Publishing  Co., 
Philadelphia. 

C.  I.  Hood  Co.,  Lowell,  Mass.,  are 
making  5,000  line  contracts  in  Southern 
papers  direct. 

The  George  G.  Powning  .\gency. 
New  Haven,  Conn.,  is  placing  orders  in 
Souehern  papers  for  the  advertising  of 
E.  J.  Wood. 


N.  W.  .^yer  &  Son,  Philadelphia,  are 
placing  new  contracts  for  300  lines 
thirteen  times  in  Southern  papers  for 
the  National  Biscuit  Co.,  Chicago  and 
j  New  York. 

j  Henry  Decker,  Ltd.,  Flatiron  Build 
ing.  New  York,  is  placing  orders  in 
Western  papers  for  the  advertising  of 
the  Creslo  Laboratories. 


ENRUIRER-SUN  . Colnnibna 

LEDGER  . . .  . . Colnmbna 

D.AILY  MAIL  . Anderaon 

DAILY  RECORD  . Columbia 

ILLINOIS. 

THE  STATE  . . Columbia 

(Cir.,  D.  14,047— S.  14,163 

POLISH  DAILY  ZGODA . Chlcagro 

SKANDINAVBN  . Chicaso 

TENNESSEE. 

WOMAN’S  WORLD  . ChlcaKO  ' 

HERALD  . . Joliet 

NEWS-SCIMITAR  . Memphla 

HERALD-TRANSCRIPT  . Peoria 

Calkins  &  Holden,  250  Fifth  avenue, 
New  York,  are  now  placing  contracts  in 
New  York  papers  for  Cluett,  Peabody 
&  Co.,  Troy,  N.  Y.,  and  contemplate 
making  up  a  general  campaign  after 
Jan.  1. 


M.  Wineburgh  &  Co..  452  Fifth  ave¬ 
nue,  New  York,  is  placing  5,000  line 
contracts  in  Middle  West  papers  for  the 
Omega  Chemical  Co.,  same  address. 


C.  S.  Clark  (May  Edna  Wilder), 
Rochester,  N.  Y.,  is  placing  orders 
through  the  Wyckoff  Adwrtising 
.\gency,  Madison  avenue  and  26th  street. 
New  York. 


The  Homer  W.  Hedge  Co.,  New 
York,  is  placing  orders  in  Western 
papers  for  Luyties  Bros.,  Underberg 
Boonekamp  Bitters,  New  York. 


The  J.  Walter  Thompson  Co.,  44  Eiast 
23d  street,  NewYork,  is  placing  addi¬ 
tional  copy  for  the  Pabst  Brewing  Co., 
Milwaukee,  Wis. 


F.  Wallis  .-Xmistrong,  Philadelphia,  is 
placing  10.000  line  contracts  in  Western 
papers  for  the  Campbell  Soup  Co.,  Cam¬ 
den,  N.  J.  - 

-  The  Amsterdam  .\dvertising  Agency, 

Albert  Frank  &  Co.,  New  York,  are  i  Broadway.  New  York,  is  placing 
placing  orders  in  Middle  West  papers  I  display  copy  in  Eastern  papers  and 
for  the  North  German  Lloyd  Steamship  j  Canada  for  the  .Atlantic  Coast  Line,  71 
Co.,  5  Broadway,  New  York.  '  Broadway,  New  York. 

-P,  -r,  t>  ■_  .  x-  W.  -Ayer  &  Son,  300  Chestnut 

I  he  K.  P.  Remington  .\gencv.  New  1  .  ,  iit  -i  •  1  u-  1  ■  j 

X-  1  T  -r  0  -u-  X*  V  1  '•  1  street,  Philadelphia,  are  placing  orders 

5  ork  Life  Building,  New  York,  is  plac-  .  .  p 

■  r  .u  ij  j-T  J  An  W  esterii  and  Southwestern  papers  for 

ing  orders  for  the  Hunyadi  Janos  ad-  |  xi„..ri  n _ _  c _ _ i  _ ; 

vertising.  This  agency  is  also  placing 
lh,(i<*0  line  orders  in  Middle  West  papers 
for  the  Vichy  Celestins  advertising. 


Maull  Bros.,  Spaghetti  and  Macaroni, 
St.  Louis 


Ballard  &  Alvord,  1328  Broadway, 
_  _  ,  ;  ~  ,  1  New  York,  have  secured  the  advertis- 

Foster  Debevoise  Co.,  lo  West  .38th  |  Franco-American  Ferment 

I  Co.,  124  West  31st  street.  New  York. 


THE 

New  Orleans  Item 

Leads  Orleans  papers  in  advertising, 

circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  iust  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

Elmer  E.  Clarke,  Business  Manager 

THE  JOHN  BUDD  COMPANY 

Advertising  Representatives 

NEW  VOBK  CHICAGO  ST.  LOUIS 


Arthur  T.  Bond,  16  Central  street, 
Boston,  is  placing  page  orders  in  a  few 
Northern  New  York  State  cities  for 
Dwinell.  Wright  Co.  White  House 
Coffee,  31 1  Sumner  street,  Boston. 


T.  B.  Browne,  Ltd.,  5  East  42d  street. 
New  York,  is  asking  rates,in  New  York 
State  and  Pennsylvania  papers  for  a 
Patent  Medicine  Advertiser. 


Burkitt  &  John,  Old  Colony  Building. 
Chicago,  has  secured  the  advertising  of 
John  G.  Baylis,  Hclder  Dutch  Wafers, 
34  Wabash  avenue,  Chicago. 


ITEM  . Mobile 

ARIZONA. 

GAZETTE  . Phoenix 

CALIFORNIA. 

INDEPEINDBNT . Santa  Barbara 

Bl/LLEITIN  . San  Francisco 

CALL  . . San  Francisco 

BXAMIIVEIR  . San  Francisco 

FLORIDA. 

METROPOLIS  . JackaonvIIIe 

GEORGIA. 

ATLANTA  JOURNAL 

_  (CIr.  63,163)  Atlanta 

CHRONICLE  . . Ansnata 

HERALD  . Anarnata 


NORTH  DAKOTA. 

NEWS  . Fararo 

NORMANDEN  ..  (Cir.  9.450) ..  Grand  Fork* 

OHIO. 

PLAIN  DEAl.ER  .......  .Cleveland 

tNoivnibfr,  I)..  91 ,4  I.N-.lii.,  119,23,1) 
VINDICATOR  . Yonnaiatown 

PENNSYLVANIA, 

TIMES  . Cheater 

D.AII.Y  DEMOCRAT  .  .  ,  .  ,  Johnatown 

•lOURNAI.  . Johnatown 

DISPATCH  PIttabura 

GERMAN  GAZETTE  ..Philadelphia 

PRESS  . Plttabara 

TIMES-LE.ADER  .  ... .  .  W^ilkea-Barre 
G.4ZETTE  . . York 

SOUTH  CAROLINA. 


.lOURN.AL  . Peoria 

INDIANA. 

JOURN.AL-GAZBTTE  _ _ Ft.  W’avne 

NEWS-TRIBUNE  ^ . Marlon 

TRIBUNE  . Terre  Hante 

THE  AVE  MARIA . Notre  Dnnie 

IOWA. 

EVENING  GAZETTE  _ _ Bnritnaton 

CAPITAL  . ..^..Dea  Molnea 

REGISTER  A  LEADER  Dea  Molnea 
THE  TIMES-JOURNAI.  ....Dabaqae 

KANSAS. 

GAZETTE  . Hntchtnson 

CAPITAL  . Topeka 

KENTUCKY. 

COURIER-JOURNAL  . . l.oalavllle 

TIMES  . . .  .5  .  .  .Lonlavtlle 

LOUISIANA. 

ITEM  . New  Orleana 

STATES  . New  Orleana 

TIMES  DEMOCRAT.  ..  .New  Orleana 

MAINE. 

JOURNAL  . Lewlaton 


TEXAS. 

RECORD . F«7rt~WortIi 

CHRONICLE  . Honaton 

SEMI-WEEKLY  TRIBUNE  .  .  .  .  Waea 
TIMES-HERALD  . W'mo 

WASHINGTON. 

MORNING  TRIH^NE  ^ . Everett 

POi^T-iNTKLLIGEHC^ . Sea’ll.* 

WISCONSIN. 

EVENING  WISCONSIN...  .Milwaukee 


MARYLAND. 


THE  SUN  ..  Paid  for  III  Caih  t'lr.  ..  Haliimore 
Morn,  and  Eve.  I03.6NI . Sun..  4.1.700 

MICHIGAN. 

PATRIOT.. Auc.  10.740;  S.  1 1 .858..Jackion 

MINNESOTA. 

TRIBUNE . Morn,  and  Eve . MinneapolU 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE.  Joplin 
POST-DISPATCH . St.  Lonla 

MONTANA. 

.MINER  . Bntte 

NEBRASKA. 

FREIE  PRESSE  .  .  (Cir.  142,440)  .  .  Lincoln  | 

NEW  JERSEY. 

PRESS . Aabnrv  Park  ' 

JOURNAL  . . Eliaabeth 

TIMES  . Elizabeth 

COURIER-NEWS  . . PlainBeld 

NEW  MEXICO.  ' 

MORNING  JOURNAL  . .  AIbnqnerqne 

NEW  YORK. 

BUFFALO  EVENING  NEWS  .  .  BnSalo 
LESLIE'S  WEEKLY  (Cir.  275,000)  I 

New  York 
CRED 
ew  YORK 
RECOEO  . . Troy 


CANADA 

ALBERTA. 

HERALD  . Calvary 

BRITISH  COLUMBIA. 

WORlzD  . VancoQTer 

TIMES  . Victoria 

ONTARIO. 

EXAMINER  . . .  .  .  .PeterboronKh 

FREE  PRESS  .  .  .7.. . London 

QUEBEC. 

LA  PRESSE  . Montreal 

LA  PATRIB  ...  . . Montreal 


GET  THE  BEST  ALWAYS! 

Piltaburg  Siapatrli 

Greater  Plttsburif’s  Greatest 
Newspaper 


Wallace  G.  Brooke 
Biunswick  Bldg. 
New  York 


Horace  M.  Ford 
FeopIesGasBIdg. 
Chicago 


NEW  BEDFUMD  TINES 

Tba  paper  that  baa  mada  New  Bedford. 
Uaaa.,  fbe  faeteit  growing  city 
In  tbe  world. 

Average  to  July  1, 1918 

KvsBiBg,  7,840  SsBdBy,  13,756 

ALFRED  B.  LtJKENS  Tribune  Bldg. 
New  York  Eepreientative  New  York 
FRANK  W.  HENREI.L  150  Michigan  Ave. 
Wertero  Repreeentztive  Chicago 


JORNAL  DO  CONNERCIO 

OF  RIO  DE  JANEIRO,  BRAZIL 

A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  eovert  an 
area  with  60%  of  the  population  of  South 
America. 

VASCO  ABREU,  Repreaaatative 
Tribune  Building  -  New  York 


December  31,  1910. 
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DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

d  Bcekman  St.«  New  York 
Tel.  Cortland!  3155 


Publishers*  Representatives 


ALCORN.  FRANKLIN  P. 

Flatiron  Bld^..  New  York 
Tel.  Gramercy  666 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St..  New  York 
Tel.  Barclay  7093 


ARMSTRONG.  COLLIN  ADV.  CO. 
Broad  Exchaniie  Bldd..  New  York 
Tel.  Broad  6148 


CARPENTER  &  CORCORAN 

26  Cortlandt  St..  New  York 
Tel.  Cortlandt  7800 


CONE.  ANDREW 

Tribune  Buildinii.  New  York 
Tel.  Beekman  2792 


debevoise.  foster  CO. 

IS-IT  West  SStta  St..  New  York 
Tel.  Murray  Hill.  5235 

FEDERAL  ADVERTISING  AG’CY 
231  West  39th  St..  New  York 
Tel.  Bryant  4770 


FRANK.  ALBERT  A  CO. 

26-28  Beaver  St..  New  York 
Tel.  Broad  3743 


GUENTHER.  RUDOLPH 

113  Broadway.  New  York 
Tel.  Broad  1420 


HOWLAND.  HENRY  S..  Adv.  Atfeucy 

20  New  St..  New  York 
Tel.  Rector  4398 
KIERNAN.  FRANK.  A  CO. 

136  Broadway.  New  York 
Tel.  1233  Cortlandt 


ALCORN.  GEORGE  H. 

405  Tribune  Bldg..  New  York 
Tel.  Beekman  2991  I 

BARNARD  &  BRANHAM 

Brunswick  Bldd*.  New  York 
Boyce  Bldd..  Chicago 
Tel.  Madison  Sq.  6380 


BUDD.  THE  JOHN  COMPANY 
Brunswick  Bldg..  New  YorkI 
Tel.  Madison  Sq.  6187 

KELLY.  C.  F.  a  CO. 

Melropolltan  Bldd*.  New  York 
People’s  Gas  Bldd..  Chicago 
Tel.  Gramercy  3176 

KRUGLER.  FRED’K  M. 

130  Nassau  St..  New  York 
Tel.  Beekman  4746 


NORTHRUP.  FRANK  R. 

223  Fifth  Ave..  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg..  Chicago 
SO  West  33d  St.  NewiYork 
Tel.  Mad.  Sq.  6723 


PUTNAM.  C.  I. 

30  W.  33d  St..  New  York 
Tel.  Madison  Sq.  3613 


THE  FISHER  AGENCY 

1 18  East  28th  St..  New  York 
506  Boyce  Bldd..  Chicado 
Tel.  Madison  Sq.  8336 


MEYEN.  C.  fit  CO. 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 

44  Broad  St..  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  COMPANY 
50  Church  St*.  New  York 
Tela  Cortlandt  7825 


PENNSYLVANIA 


FROWERT.  PERCIVAL  K. 

Stephen  Girard  Bidd<«  Philadelphia 
Tel.  Filbert  5137 


MEXICO 

THE  PUBLICITY  COMPANY 

San  Dledo.  9.  City  of  Mexico.  Mexico 


ADDITIONAL  AD  TIPS. 

Draper-Hanson  Co.,  1  Madison  ave¬ 
nue,  New  York,  is  asking  for  rates  in 
Southern  papers  on  a  cereal  account. 


VERREE  fa  CONKLIN.  Inc. 

225  Fifth  Avenue.  New  York 
Tel«  Madison  Sqe  962 


WAXELBAUM.  BENJAMIN 

189  East  Broadway.  New  York 
Tel.  Orchard  5300 


year  in  Southern,  Western  and  Pacific 
Coast  papers  for  the  Duquesne  Distill¬ 
ing  Co.,  Red  Raven  Splits,  Harmar- 
ville.  Pa. 


Holbrook’s,  Ltd.,  Holbrook’s  Worces¬ 
tershire  Sauce,  40  Scott  street,  Toronto, 
Canada,  is  asking  for  rates  in  New 
England  papers  on  5,000  line  contracts. 


The  Horn-Baker  Advertising  Co.,  Inc., 
Commerce  Building,  Kansas  City,  Mo., 
is  placing  orders  for  ninety  lines  t.  f.  in 
Pacific  Coast  Sunday  papers  for  the 
Grand  Trunk  Pacific  Railway  Co.  I.and 
Commissioners. 


The  Charles  H.  Fuller  Co.,  378 
Wabash  avenue.  Chicago,  is  placing  or¬ 
ders  in  large  Sunday  papers  for  D.  B. 
Clarkson  &  Co.,  Easy  Method  Music, 
338  Wabash  avenue,  Chicago. 


H.  W.  Kastor  &  Sons’  .\dvertising 
Co.,  Equitable  Building.  St.  Louis,  is 
placing  four  line  readers  seventy-five 
times  in  Kansas  papers  for  the  Red 
Cross  Cough  Drops. 


W.  S.  Hill  Co.,  323  Fourth  avenue, 
Pittsburg,  Pa.,  is  placing  orders  for 
two  and  one-half  inches  e.  o.  d.  for  one 


The  Mobile  Register 

MOBILE.  ALABAMA 

We  have  used  the  Mobile  Reftisler  for  the  last 
nine  yetrs  and  consider  it  the  best  medium  we  have 
in  this  section.  It  is  read  bjr  the  best  people." 

Reynalds  Music  Store. 

C.  F.  KELLY  &  CO. 

Publishers’  Reoresentatives 
New  York  ChicaKO 


AUGUSTA  HERALD 

Augusta*  Ga* 

Proven  circulation  is  what  you  get  in  \ 
the  Herald.  Circulation  books  audited  by 
Association  American  Advertisers. 

Benjamin  &  Kentnor  Co.  | 

Forelda  Representatives  ! 

CHICAGO  and  NEW  YORK  | 


It  is  said  that  tlie  H.  E.  Lesan  Ad¬ 
vertising  .\gency.  Fourth  .'\venue  Build¬ 
ing,  New  York,  will  send  out  to  large 
cities  shortly  after  Jan.  1  orders  for  the 
Charles  B.  Knox  estate,  Knox  Gelatine. 
Johnstown,  N.  Y. 

Lord  &  Thomas,  Trude  Building,  Chi¬ 
cago,  are  placing  orders  in  large  Sun¬ 
day  papers  for  the  Winton  Motor  Car¬ 
riage  Co.,  Cleveland,  O. 


The  .1.  W.  Morgan  Advertising 
.Agency.  41  East  23d  street.  New  York, 
is  placing  orders  in  a  selected  list  of 
large  city  papers  for  the  New  Rector 
Hotel,  Broadway  and  43d  street.  New 
A’ork. 


J.  W.  Morton,  Jr.,  Fourth  avenue 
and  12th  street,  New  York,  is  making 
renewal  contracts  to  start  after  Jan.  1 
for  Kops  Bros.,  Nemo  Corsets,  Fourth 
avenue  and  12th  street.  New  York. 


TRADE  MAGAZINES  HELP.  j 

A  company  in  Indiana,  manufacturing  , 
wagons  and  carriages,  decided  on  build-  I 
ing  a  new  assembling  and  finishing  shop.  * 
It  was  to  be  an  enormous,  three-story 
stecl-and-glass  building,  and  they  sent  to 
each  of  two  thousand  employes — me- , 
chanics — a  circular  offering  graded  ' 
prizes  totaling  one  thousand  dollars  for 
suggestions  as  to  the  general  equipment ; 
of  the  new  shop.  The  circular  included  i 
a  list  of  eight  or  ten  trade  magazines  ! 
and  intimated  that  a  reference  to  the  ad- 1 
vertisements  in  the  current  and  back  I 
numbers  of  those  journals  would  grealy  | 
assist  any  man  desirous  of  making  sug-  | 
gestions.  It  is,  of  course,  evident  that  | 
the  superintendent  could  have  easily  run 
over  those  advertisements  himself,  but 
he  recognized  the  fact  that  ideas  and 
inspiration  will  sometimes  occur  to  one 
man  that  will  not  occur  to  another. 
The  day  has  passed  when  the  business 
manager  assumes  that  the  broad  infor¬ 
mation  he  possesses  is  sufficient  for  the 
entire  establishment. 

This  superitnendent  states  that,  al¬ 
though  the  majority  of  the  suggestions 
received  were  valueless,  those  that  were 
adopted  proved  to  be  worth  twenty 
times  as  much  as  the  prizes  paid  in  the 
bright,  practical  facilitation  of  the  hand¬ 
ling  of  their  immense  production. 

This  value  of  printed  e.xperiences,  fic¬ 
tional  or  actual,  is  by  no  means  new; 
but  it  is  the  new,  up-to-the-minute,  re¬ 
sourceful  business  manager  who  is  sys¬ 
tematizing  that  value  and  enormously  in¬ 
creasing  it  by  the  methods  stated.  To 
the  young  clerk  who  has  confined  his 
reading  to  the  daily  newspaper,  the  lists 
of  business  articles  or  fiction  sent  to 
him  by  the  manager  act  as  a  tonic, 
awakening  his  curiosity  and — that  being 
gratified — his  interest.  The  busy  de¬ 
partment  chief  or  engineer,  utterly  un¬ 
able  to  examine  all  the  magazines,  finds 
such  a  list  the  unfailing  finger-post  to 
many  a  helpful,  inspiring  chronicle — 
perhaps  to  the  right  solution  of  a  troub¬ 
lesome  problem,  or  the  comfortable  as¬ 
surance  of  the  correctness  of  a  new  sys¬ 
tem,  or  the  revelation  of  peculiar  char¬ 
acteristics  that  may  cause  a  little  bene¬ 
ficial  self-examination. — Saturday  Eve¬ 
ning  Post. 


Advertising  Man  Bankrupt. 

Hartwell  Stafford,  advertising  solicitor 
and  publisher,  of  154  Nassau  street. 
New  York  City,  has  filed  a  petition  in 
bankruptcy,  with  liabilities  of  $11,539 
and  assets  of  $3,528. 


Collects  Amounts  Due  Subscriptions. 

James  H.  Akers,  editor  of  the  New¬ 
man  (111.)  Enterprise,  has  recently  won 
several  suits  to  collect  subscriptions 
from  the  paper’s  delinquent  subscribers, 
riic  demand  in  each  case  was  $3.75  and 
costs. 


GATCHEL  &  MANNING 

Designers — Illustrators — Engravers, 
PHILADELPHIA 

For  BOOKS,  CATALOGUES,  ADVER¬ 
TISEMENTS,  Etc.,  consult  us  for  the 
“plates”  for  type  press  printing  in  one  or 
more  colors. 

Send  stamp  for  E.  P.  circulars  illustrated, 
about:  How  to  Print  Our  Multi-color 
Plates.  The  Selection  of  Proper  Screen 
for  Halftones. 

INCORPORATIONS. 

National  Home  Story  Publishing 
Co.,  Chicago;  $1,000;  publication  of 
short  story  magazine.  John  B.  De- 
Voney,  Edwin  J.  Ryan  and  Margaret 
DeVoney. 


The  Irvington  Gazette,  Irvington,  West¬ 
chester  county,  N.  Y.;  printing  and  pub¬ 
lishing,  job  printing,  etc.;  capital, 
$8,000.  Incorporators:  Frank  H.  Mor¬ 
rell,  Clara  W.  Morrell,  both  of  Irving¬ 
ton,  N.  Y. ;  Otto  E.  Wagner,  Hastings- 
on-Hudson,  N.  Y. 


L’Estoile  Publishing  Co.,  Lowell, 
Mass.;  publishing;  capital  $25,000. 
President,  P.  N.  Chaput,  Salem;  treas¬ 
urer,  A.  Biron,  Nashau,  N.  H. 


Globe  Co.,  Atlantic  City;  capital,  $25,- 
000.  Incoporators :  William  M.  Has- 
lett,  Underwood  Cochran  and  Frederick 
E.  Moore.  The  company  is  to  engage 
as  printers,  publishers,  etc. 


Palmer-Densmore  Co.,  Boston ;  pub¬ 
lishers;  $10,000.  Edward  A.  Walker, 
George'  O.  Johnson,  Margaret  A.  Mc- 
Elroy. 


Milford  Chronicle  Publishing  Co., 
Milford,  N.  Y. ;  capital,  $25,000.  In¬ 
corporators:  T.  Townsend,  G.  M. 

Townsend,  P.  Townsend,  Milford. 


Wray  Publishing  Co.,  Chicago;  print¬ 
ing  and  publishing;  capital,  $25,000.  In¬ 
corporators:  T.  L.  Stitt,  G.  L.  Fames, 
J.  C.  Burhard,  Chicago. 


The  Robert  J.  Wythe  Co.,  Camden ; 
printers,  publishers,  etc. ;  capital,  $25,000. 
Incorporators:  R.  J.  Wythe,  R.  J. 
Wythe,  Jr.,  Camden;  C.  L.  Lapp,  Col- 
lingswood. 


The  Standard  Printing  Co.,  of  Sayre, 
Okla. ;  capital,  $10,000.  Directors:  John 
C.  Hendrix,  J.  L.  Paschal  and  H.  W. 
Hugo,  all  of  Sayre. 


Guide  and  Review  Co.,  Chicago;  cap¬ 
ital,  $2,500;  to  publish  a  monthly  maga¬ 
zine.  Incorporators:  F.  W’.  Martin,  J. 
J.  Livinson  and  Isaac  J.  Livinson. 


John  M.  O’Connor  &  Co.,  Manhattan; 
printing  and  publishing  newspapers  and 
magazines,  etc.;  capital,  $100,000.  Incor¬ 
porators:  John  M.  O’Connor,  No.  101 
Quincy  street,  Brooklyn ;  Eugene  J. 
Lezinsky,  Emil  Goodkind,  both  of  1061 
Madison  avenue.  New  York. 


Give  Show  to  Raise  Funds. 

The  St.  Louis  Printers’  Baseball 
League  gave  an  entertainment  last  week 
to  raise  funds  to  finance  the  expense  of 
entertaining  the  printer  delegates  to  the 
National  Baseball  League  of  Printers, 
which  will  be  held  in  St.  Louis  next  fall. 
The  program  was  musical  in  character, 
and  in  addition  athletic  exhibitions 
were  given.  The  officers  of  the  league 
are  Ed  Springmeyer,  president ;  M.  W. 
Campbell,  vice-president;  R.  D.  Geary, 
secretary,  and  Ed  Gibbons,  treasurer. 
Other  entertainments  will  be  held  dur¬ 
ing  the  winter. 

1 


Tbe  Garwood  Electric  System 

Permits  the  press  to  be  run  constantly  and  economically  at 
any  point  in  the  speed  range.  These  are  only  a  few  reasons 
why  the  GARWOOD  ELECTRIC  SYSTEM  leads  all  others. 

Garwood  Electric  Company 

New  York.  Phlledelphle.  Chlcerfo.  iSt.  Louis.  Pittsburil 
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GRAN'N'IK  Gl'Sr  AS  KDITOK. 

By  Marquise  Ue  Kontenoy. 

(Copyright  by  Brentwood  Co.) 

“Grannie”  Gust  was  formerly  the  edi¬ 
tor  of  William  Waldorf  Astor’s  London  1 
newspaper,  The  Fall  Mall  Gazette,  and  ! 
enjoys  the  distinction  of  having;  been  the 
original  of  Freddie  Ducane  in  Miss 
Rhoda  Broughton’s  popular  novel,  "Doc¬ 
tor  Cupid.”  His  selection  as  editor-in- 
chief  of  The  Fall  Mall  Gazette  by  Mr. 
.\stor  on  becoming  owner  of  the  paper 
was  attributable  to  the  strong  recom¬ 
mendation  of  the  now  widowed  Countess 
of  Cork,  and  amazed  everyone  as  “Gran- 
ie”  Cust  knew  nothing  whatsoever  about 
journalism  at  the  time.  Modesty,  how¬ 
ever,  is  not  among  his  virtues,  and  if  it 
had  been  he  would  have  lost  it  at  Eton, 
where  he  received  his  peculiar  nickname 
owing  to  his  grandmotherly  readiness  to 
teach  everybody  his  business.  Indeed, 
so  assured  is  he  of  his  ability  to  do 
everything  better  than  anybody  else  that 
his  name  of  Cockayne  has  been  cor¬ 
rupted  by  his  acquaintances  into  “Cock¬ 
sure,”  and  when  he  assumed  the  editor¬ 
ship  of  The  Fall  Mall  Gazette  he  an¬ 
nounced  that  he  intended  to  “teach  other 
London  newspapers  their  business” ; 
while  during  the  four  years  that  he  re¬ 
mained  in  charge  he  was  a  source  of 
continual  delight  and  unceasing  enter¬ 
tainment  to  every  professional  news¬ 
paper  man  in  London. 

Full  of  fun  and  possesset'  of  high 
spirits,  he  is  never  so  happ\  as  when 
fighting  somebody  or  other,  his  disposi¬ 
tion  in  this  respect  i)rcscnting  a  great 
analogy  to  that  of  his  appallingly  ill- 
favored  bulldog,  which  is  his  inseparable 
companion.  "Grannie"  Cust  eventually 
resigned  his  editorship  of  The  Fall  Mall 
Gazette,  with  its  salary  of  $10,000  a 
year,  not  because  he  had  any  pjarrel 
with  its  proprietor,  but  solely  and  en¬ 
tirely  on  the  ground  of  what  he  was 
pleased  to  descrilie  as  Mr.  .Astor’s 
“dreariness  and  deadly  dullness."  which 
he  insisted  was  ending  by  affecting  his 
own  intellect. 


REPRINTED  IN  ROME, 


INTAGLIO  PRINTING. 


Bennington’*  Article  Made  a  Stir  in 
Italy,  but  They  Edited  It. 

Chevalier  Arthur  Bennington,  of  the 
Sunday  department  of  the  New  York 
World,  recently  wrote  an  article  for  his 
paper  good  will”  will  send  to  us  his  or 
ment’’  in  .America.  This  movement  has 
aroused  all  the  best  element  of  Italian- 
American  citizenship ;  they  are  trying 
to  inoculate  .America  with  Italian 
ideals.  Last  week  Mr.  Bennington  re¬ 
ceived  a  personal  letter  from  Augusto 
Pierantoni,  professor  of  international 
law  in  the  University  of  Rome,  sena¬ 
tor,  and  the  representative  of  Italy  on 
The  Hague  tribunal.  The  following  is 
a  portion  of  the  letter  translated : 

“I  read  with  great  pleasure  your  fine 
article  on  Dante,  I  had  it  translated 
and  I  sent  it  to  the  Roman  newspaper 
La  Vita.  It  was  published,  but  they 
changed  the  title  and  suppressed  the 
paragraph  referring  to  the  bann  against 
divorce.  For  this  I  am  sorry,  but  the 
press  is  often  an  undisciplined  power.” 


Merten  Process  Discussed  by  Ameri¬ 
can  Engineer  Who  Went  to 
le  to  Investigate  It. 


Europi 

Finds  System  Still  in 
Experimental  Stage. 

The  mechanical  expert  of  one  of  the 
large  printing  press  manufacturing  es¬ 
tablishments  of  the  United  States,  who 
recently  returned  from  an  extensive  trip 
to  Europe,  where  he  went  for  the  pur¬ 
pose  of  investigating  the  Mertens  Proc¬ 
ess  and  Machine,  declared  to  a  repre¬ 
sentative  of  the  Eiutor  and  Publisher 
that  although  the  Mertens  company  has 
in  an  experimental  way  produced  some 
extraordinary  printing,  that  the  process 
cannot  be  said  as  yet  to  be  out  of  the 
experimental  stage ;  that  although  Dr. 
Mertens  had  advertised  his  process 
largely  up  to  the  time  he  left  Germany, 
there  was  no  press  in  successful  opera¬ 
tion  in  any  of  the  German  newspaper 
offices. 

“The  process  of  intaglio  printing,”  he  | 
said,  “is  one  of  the  oldest  known  proc¬ 
esses,  and  for  years  in  different  parts  of 
the  world  intaglio  printing  has  been  pro¬ 
duced  from  copper  plates  and  sometimes  I 
from  the  flat  and  sometimes  from  the 
cylinders. 

“Nevertheless,  there  has  been  much 
interest  shown  in  the  Mertens  Process, 
because  it  promises  to  solve  the  prob¬ 
lem  of  rapidly  producing  work  from  a 
web  of  original  newspaper  at  a  speed 
that  would  make  it  possible  for  use  in 
connection  with  fast  newspaper  presses. 

“The  Mertens  system  has  a  number  of 
what  appears  to  be  serious  defects.  In 
the  first  place,  the  steel  plate  or  scraper 
used  to  remove  the  ink  must  be  ground 
with  absolute  precision  and  honed  with 
as  much  care  as  is  required  in  sharpen¬ 
ing  the  finest  razor,  for  this  plate  must 
be  absolutely  square  across,  otherwise 
the  copper  plate  is  soon  worn  away.” 

“It  has  also  been  found  necessary  to 
vibrate  the  scraper,  so  that  it  extends 
over  the  cylinder  the  width  of  two  pages, 
first  on  one  side,  then  on  the  other. 
This  is  a  difficult  feature,  as  it  would 
be  hard  to  keep  the  plate  so  finely 
ground  and  honed  in  the  average  news¬ 
paper  office.  My  attention  was  called  to 
the  difficulty  of  coating  the  cylinder 
with  the  sensitizing  fluid  and  the  neces¬ 
sity  for  having  a  trained  expert  to  do 
the  work,  as  it  is  an  extremely  delicate 
operation  and  requires  utmost  skill  ana 
patience. 

“In  the  original  Mertens  Process  off¬ 
set  holes  have  been  used,  but  experi¬ 
ments  have  shown  that  these  retard  the 
speed,  so  that  recently  experiments  have 
been  made  with  the  quick  drying  ink. 
This  has  necessitated  the  use  of  brushes 
to  clean  out  the  impressions.” 

“It  is  only  right  to  remember  that  our 
own  printing  manufacturers  and  photo 
engr.ivers  are  working  on  this  problem 
and  have  already  accomplished  aston¬ 
ishing  results.  .A  press  is  now  in  course 
of  construction  in  the  United  Stages  in¬ 
volving  entirely  new  principles  that 
promises  to  be  far  superior  to  any  of 
those  already  exploited.” 

In  conclusion,  he  spoke  of  the  Taylor 
Photogravure  Process  and  suggested 
that  newspaper  men  would  do  well  to 
sarefully  investigate  and  wait  to  see  the 
results  American  manufacturers  are  no 
doubt  soon  to  accomplish  before  placing 
their  orders. 


M  TTie  World  of  Printing 

W  O*  ifw  wMt  w  kMv  vImc  is  fOMc  M  ia 

r  Am  ^  Mswu*  »  put  your  aurk  euMik  the  *%laduMidi* 
'  kMpkikm.  ThM  pe^  by  wiMt  «wr  BumpOMm  pnrnm 
tfuwLm  and  dvwg  kf  the  appltcma  to  ymit  kusiam  of  ' 
An  OcMenwi,  PlwM  EmMsiag;  LidMisTspIty  ami  BMkbMdMK. 
YartMatla  . 
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To  Keep  in  Touch  with 


BRITISH  TRADE 


GET  HOE  PRESSES, 


Subscribe  to  and  Advertise  in 


Indianapolis  Sun  and  Indianapolis 
News  Order  New  Equipment. 

The  Indianapolis  Sun  has  ordered 
from  R.  Hoe  &  Co.  one  of  their  latest 
improved  thirty-two-page  high-speed 
quadruple  presses,  with  a  guaranteed  ca¬ 
pacity  of  72,000  eight  pages  an  hour. 
It  is  to  work  in  conjunction  with  the 
Hoe  quadruple,  on  which  the  Sun  is 
now  printed. 

The  Hoe  company  is  also  making  an¬ 
other  large  machine  for  the  Indianapolis 
News — a  double  sextuple  with  four  high¬ 
speed  folders,  capable  of  turning  out  pa¬ 
pers  at  the  rate  of  ISd.Oht)  12  pages  an 
hour.  This  machine  will  be  arranged  so 
that  it  can  run  in  separate  units  as  two 
sextuple  or  three  quadruple  presses. 
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Stationer 
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Monthly 
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Post  Free 


Advertisement  Rates  and  Specimen 
Copy  Sent  on  Application 


I60a  FLEET  ST.,  LONDON,  ENGLAND 


We  make 

^  Special  ^ 

.SlPPlENENT  PAGES, 


A.  Homer  Byington  Dead. 

-A.  Homer  Byington.  at  one  time  a 
part  owner,  with  Charles  A.  Dana,  of 
the  New  A'ork  Sun.  died  at  the  home  of 
his  son,  in  Flushing,  L.  I.,  Thursday. 
He  was  eighty-four  years  old  and  was 
well  known  in  journalistic  circles 
throughout  the  world.  He  was  also 
prominent  as  a  leader  in  the  Republican 
party.  During  the  Civil  War,  when  Mr. 
Byington  was  a  correspondent  for  the 
New  York  Tribune,  he  scored  a  .iour- 
nalistic  triumph  by  conveying  to  Presi¬ 
dent  Lincoln  and  his  newspaper  the  first 
account  of  the  result  of  the  battle  of 
Gettysburg.  For  twelve  years  he  was 
United  States  Consul  at  Naples,  Italy. 


Brooklyn  Times  Reduces  Price. 

The  new  management  of  the  Brook¬ 
lyn  Daily  Times  announces  a  reduction 
in  the  price  of  the  paper  in  (Ineens 
County  and  Brooklyn.  It  now  becomes 
a  penny  paper  throughout  Greater  New 
A’ork.  In  Nassau  and  Suffolk  Counties, 
where  the  cost  of  delivery  is  greater,  the 
newsdealers’  rate  will  be  12  cents  per 
week,  and  the  mail  rates  will  be  re¬ 
duced  to  50  cents  per  month,  or  $5  a 
year. 


WRITC  US 
rOR  PRICES 


Toler  in  Atlanta. 

Jno.  T.  Toler,  who  was  for  several 
years  circulation  manager  of  the  St. 
Louis  Star,  also  Memphis,  Tenn.,  daily 
papers,  and  who  has  been  circulation 
manager  of  the  Birmingham  (.Ala.) 
News  for  the  past  fourteen  months,  re¬ 
signed  his  position  there,  effective  Dec. 
.’II,  and  will  become  circulation  manager 
of  the  Constitution.  .Atlanta,  Ga.,  Jan.  2. 


Rochester  Newswriters  Elect. 

Willard  .A.  Marakle,  member-at- 
large,  was  elected  president  of  the  Roch¬ 
ester  Newswriters’  Club  at  the  annual 
meeting  held  last  week.  Other  officers 
elected  were:  Vice-president,  Curtis 
W.  Barker,  Democrat  and  Chronicle ; 
secretary,  Harold  D.  Partridge,  Herald; 
Treasurer,  .Albert  M.  Flannery,  Union 
and  .Advertiser;  members  of  Board  of 
Governors,  Charles  H.  Wright,  Post- 
Express;  M.  Franklin,  Times;  E.  F. 
Edwards,  Herald.  The  Board  of  Gov¬ 
ernors  was  appointed  to  select  a  pin  for 
the  organization. 


New  Press  Club  Organized. 

The  Worcester  (Mass.)  Press  Club 
has  been  organized  with  an  initial  mem¬ 
bership  of  sixty-eight.  William  J.  Lar¬ 
kin  was  elected  president.  Permanent 
quarters  will  be  secured  in  the  Chase 
building  early  in  January. 


THE  LOYKJOAT  CO.  B»t*bii*hed  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


of  "The  Kohler  System” 

We  hsve  put  in  one  million  five  hundred  thou¬ 
sand  dollars  worth  of  machinery  for  the  electrical 
control  of  printing  presses. 

Manufactured  and  Sold  by  the 
CUTLER-HAMMER  MFa  CO. 
MILWAUKEE,  WISCONSIN 
Philadelphia  Qeveland  San  Francisco 
New  York  Boston  Pittsburg  Chicago 


To  Represent  Los  Angeles  Express. 

The  Los  .Angeles  (Cal.)  Express  an¬ 
nounces  the  appointment  of  A.  K.  Ham¬ 
mond.  366  5th  avenue,  New  A’ork  City, 
and  C.  D.  Bertolet,  Boyce  Building, 
Chicago,  as  foreign  advertising  repre¬ 
sentatives  after  Jan.  1,  1911. 


Goes  with  Terre  Haute  Tribune. 
William  F.  Cronin  has  been  made 
managing  editor  of  the  Terre  Haute 
(Ind.)  Tribune,  succeeding  F.  A. 
Ritchey. 


